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HE'LL  BE  TURNING  UP  IN  STOCKINGS 
THIS  CHRISTMAS. 


Gazza  starts  playing  for  us  this  season.  We're  supporting  him  with  a  spend  of  £1/2  million  on  TV  and  posters. 
So  our  Christmas  gitt  sets  can't  (ail  to  pull  the  crowds. 


ELIDA  GIBBS   CARING  FOR  HEALTH  AND  BEAUTY 


Indigestion: 
the  acid  test 


THE  RESULTS  OF  MUCH 
CONCENTRATED 
EFFORT. 


Apple  &  Orange 


>  „  )elrosa 


At  Robinsons,  we're  always 
thinking  of  new  ways  to  help  you 
squeeze  extra  profit  from  the  baby 
drinks  market. 

Which  is  why  we've  just 
launched  a  new  range  of  Robinsons 
pure  concentrated  fruit  juices. 


The  range  includes  Apple,  and 
Apple  &  Cherry.  As  well  as  a  new 
recipe  Delrosa  Apple  &  Orange 
with  Rosehip. 

With  our  established  lead 
across  all  three  growth  sectors  of 
the  baby  drinks  market,  Robinsons 


now  offers  you  even  better  pre 
opportunities  in  this  fast  growi 
market. 
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The  run  up  to  Christmas  normally  provides  a  welcome, 
if  shortlived,  burst  of  trading  activity,  and  for  many 
retailers  it  means  the  difference  between  a  successful 
and  indifferent  financial  year.  Boots  the  Chemists  expect  to 
make  around  50  per  cent  of  their  profit  in  the  50  trading 
days  before  Christmas,  for  example.  This  figure  is  reduced 
considerably  for  independents  but  may  nevertheless  be  in 
the  region  of  5-10  per  cent. 

Last  month,  while  still  Chancellor  of  the  Exchequer, 
John  Major  officially  confirmed  that  the  economy  is  in 
recession.  The  truth  of  this  is  now  being  felt  with  a 
vengeance  in  the  High  Street.  More  than  one  independent 
pharmacist  has  reported  cash  takings  last  week  falling 
below  1989  levels.  Sales  volumes  have  fallen  generally  in 
the  last  quarter.  In  the  period  August  to  October  sales 
were  1 .25  per  cent  lower  than  in  the  previous  three  months 
and  little  changed  compared  with  the  same  period  a  year 
earlier:  more  worrying  is  that  sales  by  non-food  retailers  fell 
by  2.5  per  cent.  Retail  sales  value  is  also  lagging  behind  the 
inflationary  price  index,  being  only  6  per  cent  higher  this 
October  than  in  1989. 


While  recognising  the  poor  trading  conditions  and  with 
no  sign  of  a  late  pick-up  so  far,  the  multiples  have  yet  to 
press  their  panic  buttons.  Boots  remain  bullish  and  claim  to 
be  doing  no  worse  than  the  rest  of  the  High  Street.  Moss 
Chemists  report  sales  are  very  flat  with  no  growth  over  last 
year.  However,  managing  director  Barry  Andrews  makes 
a  number  of  telling  points:  last  year  there  was  a  flu  epidemic 
at  this  time,  making  direct  comparisons  difficult; 
prescription  figures  are  holding  up  well  this  year;  and  low 
ticket  value  items,  of  which  there  are  many  in  a  pharmacy, 
sell  well  during  a  recession.  That  said,  he  is  not  optimistic 
that  there  will  be  a  late  upsurge  in  sales. 

Independent  retailers  still  account  for  a  third  of  retail 
sales,  so  their  fortunes  will  exert  a  major  influence  on  the 
overall  picture.  Pharmacies  should  survive  better  than 
most.  They  have  NHS  prescription  business:  over  the 
counter  medicines  remain  in  steady  demand  and,  like 
essential  toiletry  items,  are  less  affected  by  cuts  in 
consumer  spending  than  many  other  areas.  So  while  things 
may  be  bad  out  there ,  they  could  be  worse ...  if  that  is  any 
consolation. 
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Drug  budgets 
damaging 


NPA  says  prerequisite  to 
practise  move  'premature' 


The  National  Pharmaceutical 
Association  will  not  support  the 
introduction  of  mandatory 
competence  assessment  as  a  pre- 
requisite to  practise  until 
"competences"  have  been 
identified  and  the  methods  of 
assessment  more  clearly  defined. 

After  discussing  the  report  of 
the  Royal  Pharmaceutical 
Society's  working  party  at  its 
November  meeting,  the  NPA 
Board  recognised  the  need  to 
encourage  more  pharmacists  to 
participate  in  continuing  education 
and  training,  and  agreed  with  most 
of  the  recommendations. 

However,  the  Board  viewed 


ADR  cards 

A  new  yellow  card,  designed  to 
elicit  more  useful  information,  has 
been  launched  by  the  Committee 
on  Safety  of  Medicines. 

The  CSM  wants  to  encourage 
all  prescribers  to  report  suspected 
reactions  using  either  the  original 
or  the  new  yellow  cards.  The 
latter  provide  space  for  additional 
information  and  if  completed 
satisfactorily  will  help  the  CSM  to 
evaluate  the  suspected  reaction, 
says  a  report  in  the  British 
Medical  Journal. 
■  Studies  are  underway  to  see 
whether  direct  reporting  of 
suspected  reactions  by  hospital 
pharmacists  (with  the  approval  of 
the  prescribing  doctor)  will 
enhance  the  value  of  reports 
coming  from  hospitals. 


the  recommendation  dealing  with 
assessing  competence  as  a  pre- 
requisite to  practise  as 
premature. 

Future  of  Pharmacy  The  NPA  is  to  set 

up  a  subcommittee  to  prepare  a 
submission  to  the  Department  of 
Health's  Working  Party  on  the 
future  of  community  pharmacy  in 
the  NHS. 

Generic  substitution  The  NPA  is  to 

suggest  to  the  Society  and  the 
Pharmaceutical  Services 
Negotiating  Committee  a  joint 
approach  to  the  Department  of 
Health  over  the  vexed  question  of 
branded  generics. 

The  Board  says  generics  like 
those  supplied  by  Ashbourne 
Pharmaceuticals  and  Eastern 
Pharmaceuticals  are  causing 
annoyance  and  financial  loss  to 
community  pharmacists,  while 
offering  no  advantage  to  patients. 

The  Board  would  like  to 
propose  that  pharmacists  should 
be  required  to  dispense  as  written 
any  prescription  for  the  original 
branded  product,  patent- 
protected  or  not.  Other 
prescriptions  would  be  treated 
and  remunerated  as  generic 
whether  written  as  approved 
name  or  '  'brand' ' .  The  NPA  is  to 
give  maximum  publicity  to  the 
"branded"  problem. 
Anabolic  steroids  and  syringes  Several 
Board  members  felt  it  would  not 
be  right  to  supply  needles  and 
syringes  to  anabolic  steroid  users, 
knowing  they  would  be  used  for 
body  building  or  improving  athletic 
performance.  However,  the 
Board  agreed  with  Jeremy 


Clitherow  (Liverpool)  that  sterile 
equipment  should  be  made 
available  to  all  people  who  were 
determined  to  inject  in  order  to 
reduce  the  spread  of  HIV  and 
hepatitis  B.  The  NPA  is  to  raise 
the  matter  with  the  Society. 
Confusing  names  The  Board,  as  part 
of  its  continuing  campaign  to 
tackle  the  problem  of  similar  drug 
names,  is  to  ask  pharmacy 
computer  companies  to  add  visual 
or  aural  alerts  to  programs. 
Keep  Sunday  Special  The  Board  is  to 
donate  £2,000  to  the  Campaign. 
Advertising  continues  On  the  advice  of 
advertising  agency  McCann 
Ericson,  who  recently  took  over 
Cromer  &  Co,  the  NPA's  agency 
for  eight  years,  the  award- winning 
"Ask  an  expert,  ask  your 
pharmacist"  will  continue  in  1991 . 
The  agency  feels  the  1990  series 
of  six  black  and  white  ads  has  not 
yet  been  over-exposed. 
NPA  consumer  survey  A  summary  of 
the  results  of  an  NPA  consumer 
research  survey  "Family  Health- 
care in  the  1990s"  probing 
women's  attitudes  to  the  home 
use  and  storage  of  household  and 
prescription  medicines,  has  been 
produced  for  the  women's  media. 
Based  on  a  sample  of  2,000 
women,  the  survey  revealed  the 
kitchen  to  be  the  most  popular 
room  to  store  medicines. 
Practice  leaflets  Business  services 
manager  John  Goulding  reported 
that  sales  of  pharmacy  practice 
leaflets  are  fast  approaching  one 
million,  a  figure  already  exceeded 
by  sales  of  carrier  bags  carrying 
the  sesquicentenary  logo. 


to  patients? 

The  introduction  of  indicative  drug 
budgets  may  prove  expensive,  is 
unlikely  to  produce  substantial 
savings  and  could  damage  the 
welfare  of  patients,  according  to  a 
report  by  the  Institute  of 
Economic  Affairs. 

Writing  in  ' '  The  NHS  reforms : 
Whatever  happened  to  consumer 
choice?",  Dr  Mike  Burstall 
believes  that  drug  budgets  suffer 
from  three  basic  defects: 

□  The  effect  on  patients 

□  The  doubtful  scale  and  nature 
of  savings 

□  The  cost  of  adminstration. 
There  are  a  number  of 

alternatives,  says  Dr  Burstall, 
including  reducing  the  unit  cost  of 
drugs  and  transferring  more  of  the 
costs  to  the  patient.  UK  drug 
prices  are  above  European  ones 
but  cuts  may  be  counter- 
productive if  the  economy  is  to 
benefit  from  a  strong 
pharmaceutical  industry. 

A  more  promising  strategy 
would  be  to  encourage  the  use  of 
generics  balanced  by  the 
restoration  of  patent  life  to  reward 
companies  carrying  out  innovative 
research,  says  Dr  Burstall. 

The  possibility  of  transferring 
more  of  the  costs  to  the  patient 
has  been  investigated  in  other 
countries  including  Italy  where 
more  drugs  have  been  removed 
from  reimbursement,  and  in 
Denmark,  where  some  40 
products  including  H  2  antagonists 
were  tansferred  to  OTC  status. 

In  the  same  report,  Lord 
Young  of  Dartington,  chairman  of 
the  College  of  Health,  says  there 
is  a  real  danger  of  the  NHS 
reforms  putting  economy  and 
efficiency  before  quality  and 
comprehensiveness  of  care. 

Lord  Young  put  forward  the 
idea  of  capitation  vouchers.  Each 
patient  would  be  given  a  voucher 
of  the  same  face  value  of  the 
current  capitation  fee.  The 
patients  then  gives  his  voucher  to 
the  doctor  of  his  choice  and  at  the 
end  of  the  year,  he  is  free  to  take 
his  voucher  (and  the  money  to 
which  it  would  entitle  the  doctor) 
to  another  GP. 


The  latest  batch  of  Fluvirin  may  be 

supplied  as  a  nil  discount  item.  If 
pharmacists  supply  Fluvirin  which 
has  not  attracted  a  discount  they 
should  endorse  the  script 
"Fluvirin/Evans/Servier"  and 
"ZD".  The  vaccine  will  then  be 
processed  as  a  zero  discount  item 
by  Pricing  Authorities  in  England 
and  Wales  until  the  end  of  the 
season.  PSNC  acknowledges  the 
co-operation  of  the  DoH. 
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Pay  scales  to 
change  in  new 
hospital  deal? 

Hospital  pharmacists  resume  pay 
negotiations  this  Tuesday  on  a 
management  proposal  for  a  six 
month  deal  with  a  percentage  rise 
and  a  new  pay  spine  based  on  4 
per  cent  increments. 

The  full  Pharmaceutical 
Whitley  Council  met  on 
November  12 ,  after  the  chairmen 
and  secretaries  of  both  sides  met 
the  Health  Secretary's 
representative.  Management 
Side  made  no  firm  offer  in 
response  to  the  Guild's  claim,  but 
gave  an  indication  of  the  way  they 
were  moving. 

As  well  as  the  six  month  deal 
—  the  Guild  of  Hospital  Pharma- 
cists would  have  preferred  12  — 
pharmacists  would  be  transferred 
from  their  "flat  rate"  increment 
pay  spine  to  the  NHS  Scientific 
and  Technical  spine. 

Guild  Council,  meeting  last 
Thursday,  heard  that  Staff  Side 
would  view  such  a  deal  as  a 
package  and  have  proposals  on 
how  such  a  transfer  could  be 
made,  taking  into  account 
emergency  duty  pay. 

The  Guild  also  expects  some 
movement  on  special  duty  pay  and 
G  and  H  grading  of  specialists. 
Crown  immunity  The  Guild  is  advising 
hospital  pharmacists  not  to 
register  pharmacies  until 
"anomalies,  gaps  and 
uncertainties"  are  clarified. 

President  John  Gilby  has 
offered  Guild  help  to  the  Society  to 
look  at  the  implications  of  the 
removal  of  Crown  immunity. 

Guild  members  have  been 
asked  to  let  district  members  of 
Council  know  of  potential 
problems  if  registration  takes 
place,  so  Council  can  pursue  them 
at  national  level  urgently. 
Day  Conference  1991  Short  research 
papaers  are  being  invited  for  the 
Day  Conference  being  held  in 
Birmingham  on  Friday,  February 
1 .  Details  from  district  members. 
Northern  RHA  senior  posts  Council 
expressed  deep  concern  at  the 
apparent  loss  of  the  regional 
quality  controller  post  following 
the  early  retirement  of  the 
incumbent.  Council  wants  to  be 
informed  of  progress  on  this  and 
on  the  regional  drug  information 
post,  where  the  ex-postholder  is 
now  pharmaceutical  director  to 
the  Drug  and  Therapeutics 
Centre  and  pharmaceutical 
advisor  to  the  RHA. 

Grampian  competitive  tendering  Dr 
David  Bird  has  repeated  his  offer 
of  help  to  members  concerned 
about  possible  redundancies, 
whether  or  not  the  in-house 
tender  is  accepted. 


Government  hedging  on 
patent  life  extension? 


The  Government's  determination 
to  curb  the  NHS  drug  bill  could 
endanger  the  profitability  of 
Britain's  pharmaceutical  industry, 
Mr  Andrew  Hunter  (Con)  warned 
in  the  Commons  last  week. 

Mr  Stephen  Dorrell,  Under 
Secretary  for  Health,  refused  to 
confirm  that  the  Government 
intended  to  resist  proposals  which 
would  give  an  effective  patent  life 
of  16  years  for  drug  products 
manufactured  in  Britain  and  the 
rest  of  the  European  Community. 

Mr  Hunter  suggested  that  the 
Government  favoured  a  more 
limited  period  of  13  or  14  years. 

Mr  Dorrell  emphasised  the 
need  to  protect  the  position  of  the 
NHS  as  the  main  customer  of  the 
drug  industry.  He  said  a  balance 
had  to  be  struck  "between  the 
interests  of  a  pharmaceutical 
company  to  protect  its  right  to  use 
the  fruits  of  its  own  research,  and 
the  interests  of  the  customer  in 


not  having  to  pay  for  the  same 
research  three,  four  or  five  times 
over." 

Mr  Hunter  also  complained 
that  pharmaceutical  companies 
were  not  getting  an  adequate 
return  on  investment.  He  said  the 
return  on  capital  employed  on  the 
industry's  sales  to  the  NHS  had 
fallen  from  about  16  per  cent  in 
1986  to  about  2  per  cent. 

Refusing  to  accept  that  the 
industry's  profits  had  been 
squeezed  to  such  an  extent,  Mr 
Dorrell  said  the  pharmaceutical 
price  regulation  scheme  was 
based  on  a  minimum  return  of  1 7 
to  21  per  cent.  Above  these 
margins  was  a  "grey  area"  where 
a  company  could  keep  up  to  50  per 
cent  over  its  target  profit  if  it  could 
demonstrate  that  this  was 
generated  as  a  result  of ' '  specific 
and  identifiable  productivity  gains 
in  the  supply  and  production  of  a 
range  of  products". 


Ear  syrin 


Syringing  to  remove  ear  wax  was 
used  by  95  per  cent  of  289  GPs 
who  replied  to  a  survey  reported 
in  this  week's  British  Medical 
Journal. 

GPs  syringe  about  two 
patients  a  week.  Although  many 
agents  were  used  to  soften  wax 
before  syringing,  softening  was 
not  used  for  wax  removal  alone. 
Oil  was  the  ceruminolytic  agent 
prescribed  most  often,  and 
Cerumol  was  the  most  commonly 
used  proprietary  solution. 

The  commonest  reason  for 
syringing  was  a  complaint  of 
hearing  impairment.  However, 
the  report  points  out  that  many 
patients  are  under  the 
misconception  that  wax  is  a 
pathological  secretion  and  should 
be  removed,  resulting  in  some 
unnecessary  syringing. 

Complications  after  syringing 
were  reported  by  38  per  cent  of 
GPs,  and  these  included  perfor- 
ation, canal  lacerations  and  failure 
of  wax  removal.  The  report 
therefore  stressed  the  need  for  a 
follow-up  examination. 


Pharmacists  will  not  follow  GPs 
boycott  of  FHSAs 


Local  pharmaceutical  committees 
will  not  be  following  the  lead  of  a 
number  of  local  medical 
committees  and  refuse  to 
nominate  members  to  advise  ad 
hoc  family  health  services 
authority  committees. 

Pulse  (December  1)  reported 
that  doctors  in  Doncaster  and 
Manchester  are  taking  a  stand  in 
protest  against  the  Department  of 
Health's  refusal  to  pay  a  realistic 
fee  for  their  time.  Barnet  and 
Ealing,  Hammersmith  and 
Hounslow  LMC's  were  said  to 
have  signed  motions  for  the  LMC 
conference  demanding  a  British 
Medical  Association  campaign. 

LPC  secretary  Ronald 
Dawson  confirms  that 
Manchester  pharmacists  would 
not  be  following  suit.  "We  are 
being  typical  pharmacists",  he 
says,  "very  co-operative, 
especially  if  we  can  see  it  being  of 
benefit  to  patients." 

Mike  Levitan,  LPC  secretary 
for  Barnet,  Ealing,  Hammersmith 
and  Hounslow,  Brent  and 
Harrow,  Enfield  and  Haringey, 
and  Hillingdon  says  that  the  FHSA 
has  stated  it  will  pay  for  loss  of 
earnings  and  travel  allowances. 
However,  the  RHA  says  there  is 
no  facility  to  increase  the 
payments.  "If  the  meeting  is  only 
a  couple  of  hours,  the  sum  due  is 
somewhat  derisory , "  he  says .  "  It 


does  not  go  anywhere  near  the 
cost  of  locum  cover  particularly 
when  pharmacists  can  not  find 
cover  for  less  than  a  full  day . ' ' 

The  new  FHSAs  with  fewer 
full  time  professionals  means  that 
contractors  are  being  called  in  to 
advise  committees  with  increasing 
frequency.  "I  have  no  trouble 
finding  pharmacists  from  the  LPC 
to  sit  on  committees,"  says  Mr 
Levitan,  "but  a  larger  burden  is 
falling  on  a  smaller  number  of 
willing  members." 

Mr  Levitan  believes  that  while 
the  system  remains  manageable 
then  it  is  far  better  for  pharmacists 
to  co-operate  and  work  in  the 
interests  of  patients  and  other 
pharmacists.  "It  is  down  to  the 
Department  of  Health  to  sort  out 
the  situation,"  he  says. 

A  pharmacist  contractor  in 
Doncaster  confirmed  that  the 
LMC  is  taking  a  stand  over  the 
payment  issue  but  says  the 
general  feeling  is  that  they  are 
being  "their  own  worst 
enemies' ' .  As  far  as  pharmacists 
are  concerned,  "negotiations 
must  go  on". 

Jeremy  Clitherow,  the 
pharmacist  member  of  Liverpool 
FHSA  does  not  agree  with  what 
he  sees  as  the  doctors'  negative 
attitude.  However,  he  says  there 
is  a  school  of  thought  that  with  the 
promotion  of  the  purchaser  and 


provider  role,  the  FHSAs  should 
pay  for  advice.  "Get  actively 
involved  and  lets  get  the  FHSA 
working  from  the  start,"  is  Mr 
Clitherow 's  advice. 


'A  fresh  start 
for  health' 

A  new  Labour  consultative  paper 
—  "A  fresh  start  for  health"  — 
was  due  to  be  unveiled  by  Labour 
leader  Neil  Kinnock  and  Shadow 
Health  Minister  Robin  Cook  as 
C&D  went  to  press. 

Instead  of  using  price  and 
competitive  market  forces  to  get 
better  value  for  money  from 
health  resources,  the  Labour 
policy  is  believed  to  centre  around 
cash  incentives.  Regions  would 
receive  targets  for  numbers  of 
patients  to  treat,  and  the  hospitals 
that  reached  them  would  expect 
extra  funds.  Hospital  trusts  and 
budget  holding  GPs  would  be 
scrapped. 

The  new  paper  builds  on  the 
objectives  outlined  in  "Looking  to 
the  future"  which  was  endorsed 
by  the  Labour  Party  conference. 
The  public  are  to  be  invited  to 
contribute  to  the  discussion 
process. 
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Eight  new  Fellows 
for  RPSGB 


There  are  no  community 
pharmacists  in  the  list  of  new 
Fellows  of  the  Royal 
Pharmaceutical  Society.  Those 
appointed  are: 

For  distinction  in  the  profession  of 
pharmacy 

Gordon  C.  Jefferson,  secretary, 
the  Society's  Scottish 
Department  Executive.  He  is  a 
former  head  of  the  pharmacy 
department,  Heriot  Watt 
University. 

Howard  McNulty,  chief 
administrative  pharmaceutical 
officer,  Greater  Glasgow  Health 
Board.  He  was  among  the 
pioneers  in  developing  clinical 
pharmacy  training  programmes  in 
the  West  of  Scotland  and  is  a 
member  of  the  Post  Qualification 
Education  Board  for  Pharmacy  in 
Scotland. 

Robert  M.  Timson,  district 
pharmaceutical  officer,  Central 
Nottinghamshire  Health 
Authority.  He  was  Guild  of 
Hospital  Pharmacists  president 
from  1981-84,  since  when  he  has 
been  chairman,  Pharmaceutical 


A  burglary  at  his  premises,  during 
which  stock  valued  at  £1 7,000  was 
stolen,  led  to  the  appearance  of  a 
co  Down  pharmacist  before  the 
Statutory  Committee  of  the 
Pharmaceutical  Society  of 
Northern  Ireland. 

Thomas  J.  Killick,  who  owns  a 
pharmacy  in  Regent  Street, 
Newtownards,  admitted  selling 
Merbentyl  syrup  without  a 
prescription  and  in  contravention 
of  Section  58  of  the  Medicines 
(Prescription  Only)  Order  1980. 
He  further  admitted  that  the 
instructions  on  the  bottle  did  not 
contain  clear  guidance  either  to 
the  dosage  to  be  given  or  the 
frequency  with  which  the 
medicine  could  be  taken. 

At  a  hearing  in  Belfast  on 
November  30,  Mr  P.  Cross,  on 
behalf  of  the  Statutory 
Committee,  said  the  offences 
came  to  light  following  concern 
expressed  by  a  health  visitor  in 
Comber.  She  had  visited  a  mother 
and  her  three-week-old  baby  who 
was  suffering  from  colic  and  had 
attended  Mr  Killick's  pharmacy 
for  medicine.  The  child  had  been 
born  prematurely. 

The  health  visitor,  Miss 
Ashdown,  expressed  her  concern 
in  a  letter  about  Merbentyl  being 
given  to  such  a  young  child 
without  any  guidance  to  dosage, 
and  advised  the  child's  mother  to 


Whitley  Council  staff  side.  He  was 
a  member  of  the  Society's  Council 
from  1984-87  and  is  the 
pharmacist  member  of  the  Mental 
Health  Act  Commission. 
For  distinction  in  the  practice  of  pharmacy 
Constance  E.  Ashcroft,  district 
pharmaceutical  officer,  North 
Staffordshire  Health  Authority.  A 
pioneer  in  the  development  of 
clinical  pharmacy  in  the  area,  she 
has  also  been  active  in  developing 
pharmacy  practice  research  over 
the  last  decade. 

For  distinction  in  the  science  of  pharmacy 

Kenneth  J.  Broadley,  senior 
lecturer  in  pharmacology,  Welsh 
School  of  Pharmacy.  An 
internationally  known  expert  in 
the  pharmacology  of  the  heart  and 
circulation,  he  is  also  a  member  of 
the  editorial  board,  Journal  of 
Pharmacy  and  Pharmacology. 
Michael  J.  Daly,  clinical  research 
manager,  Astra  Clinical  Research 
Unit.  He  has  made  a  major 
research  contribution  to  the  study 
of  drug  receptor  interactions  and 
was  leader  of  the  team  which 
discovered    and  developed 


discontinue  the  drug  until  she 
carried  out  an  investigation.  She 
also  said  in  her  letter,  which  was 
passed  to  the  Eastern  Health 
Board,  that  she  did  not  believe  it 
was  an  '  'isolated  incident" . 
r  MrB.  Turtle,  on  behalf  of  Mr 
Killick,  said  the  offence  had  taken 
place  on  January  17.  On  the 
evening  of  January  15-16  burglars 
had  broken  into  Mr  Killick's 
premises  and  ransacked  the 
building.  The  following  day  six 
RUC  officers  as  well  as  loss 
adjusters  were  on  the  premises 
which  had  been  systematically 
taped  off.  "I  ask  you  to  picture 
that  and  the  chaos,"  Mr  Turtle 
told  the  Committee. 

He  said  Mrs  Beckett,  an 
unqualified  assistant  who  had 
worked  for  Mr  Killick  for  30 
years,  had  taken  it  on  her  own 
initiative  to  sell  the  Merbentyl  to 
the  woman.  She  told  the  lady  the 
dosage  but  the  bottle  was  not 
clearly  labelled.  "Mr  Killick  is 
ashamed  of  the  label  going  out  in 
the  manner  it  did , "  he  said .  "Mrs 
Beckett  did  not  approach  Mr 
Killick  because  she  saw  he  was 
busy  with  the  police.  She  also 
wrongly  assumed  that  Merbentyl 
could  be  sold  over  the  counter 
without  prescription  as  it  had  been 
before  1980." 

Mr  Turtle  said  Mr  Killick  had 
qualified  in  1954  and  set  up 


Gordon  Jefferson 


ranitidine. 

Dean  W.G.  Harron,  senior 
lecturer  in  pharmacology, 
department  of  therapeutics  and 
pharmacology,  The  Queen's 
University  of  Belfast.  An  acknow- 
ledged expert  in  cardiovascular 
pharmacology,  he  is  also  scientific 
editor,  International  Pharmacy 
Journal. 

Peter  H.  Redfern,  reader  in 
pharmacology,  School  of 
Pharmacy  and  Pharmacology, 
University  of  Bath.  He  has  been 
actively  involved  over  many  years 
as  a  course  tutor  in  residential 
courses  for  pharmacists  in  the 
South  West.  He  is  also  a  regular 
referee  for  the  Journal  of 
Pharmacy  and  Pharmacology. 


practice  five  years  later  in 
Newtownards.  He  accepted  full 
responsibility  for  the  offence  and 
had  severely  reprimanded  Mrs 
Beckett.  "He  has  given  40  years 
service  to  the  community  without 
any  trouble  whatsoever.  My  client 
realises  the  potential  seriousness 
of  the  offence  and  assures  you  it 
will  not  happen  again, ' '  he  added. 

In  giving  the  decision  of  the 
Committee,  the  chairman,  Mr 
Charles  Hill,  QC,  said  it  held  the 
view  that  the  change  in  legislation 
regarding  Merbentyl  arose  out  of 
apprehension  about  cot  deaths. 
He  said  labelling  should  be 
adequate  in  all  circumstances. 
Unfortunately  in  this  case  the  label 
was  "by  all  standards  poor". 

There  could,  he  said,  have 
been  serious  consequences  but 
the  Committee  took  the  view  that 
Mr  Killick  had  faced  the 
embarrassment  of  appearing 
before  his  peers. 

"We  take  into  account  the  40 
years  service  Mr  Killick  has  given 
to  the  community  and  there  is  no 
likelihood  of  this  taking  place 
again,"  said  Mr  Hill.  The 
Committee  directed  that  no 
further  steps  should  be  taken  at 
this  stage.  The  Committee  will  be 
writing  to  the  Eastern  Health 
Board  to  congratulate  the  health 
visitor  who  brought  the  matter  to 
their  attention. 


BRIEFS 


Kabivitrum  are  recalling  batches  of 
Vamin  and  Vitrimix  products 
which  have  been  distributed 
during  the  past  12  months.  This  is 
because  material  from  one  of 
three  suppliers  used  by 
Kabivitrum  was  purified  from  raw 
material  obtained  from  a  source 
connected  with  recent  reports  of 
eosinophilia  myalgia  syndrome 
with  oral  intake  of  L-tryptophan. 

Kabivitrum  are  recalling  these 
batches  as  a  precaution,  but  point 
out  that  there  have  been  no 
reported  adverse  reactions  to 
Vamin  or  Vitrimix  to  indicate  a  link 
with  EMS.  Current  production 
and  supply  are  not  affected  by  this 
recall,  say  Kabivitrum.  Further 
information  from  Sandra  Johnson 
on  0628  850300  ext  441. 
Zofran,  Glaxo 's  5HT3  antagonist 
anti-emetic,  has  won  Management 
Today's  "Best  British  Product" 
award  for  pharmaceuticals.  The 
awards,  now  in  their  third  year, 
are  designed  to  recognise  a 
company's  innovative  edge. 
Zofran's  effectiveness  in 
controlling  chemotherapy- 
associated  nausea  and  vomiting, 
and  the  lack  of  major  neurological 
side-effects  were  highlighted  as 
examples  of  the  product's 
innovative  nature.  The 
Management  Today  award  follows 
a  special  commendation  for  Zofran 
in  the  UK  Prix  Galien  awards,  won 
by  Cilag  Biotech's  erythropoietin 
product  Eprex. 

Boots  the  Chemist,  Superdrug  and  L'Oreal 

were  among  the  83  winners  of  this 
year's  National  Training  Awards. 
The  Awards,  now  in  their  fourth 
year,  attracted  1,217  entries. 
They  are  made  to  companies  able 
to  demonstrate  the  substantial 
contribution  that  training  has 
made  to  their  performance.  Other 
winners  included  Asda  Stores, 
Remploy  Ltd,  The  Guardian  and 
South  Yorkshire  Metropolitan 
Ambulance  Service. 
Licence  fees  A  full  review  of  the  fee 
structure  is  expected  to  be 
complete  by  April  1 1991 ,  and  will 
be  followed  by  formal  consultation 
following  its  publication,  said 
Stephen  Dorrell,  Junior  Health 
Minister,  last  week.  The  Natural 
Medicines  Group  and  the  British 
Herbal  Medicines  Association 
filed  for  the  review  and  requested 
no  further  fee  increases  until  it 
was  complete.  However,  an 
increase  is  expected  to  become 
operational  this  month. 
A  television  commercial  for 
Sanatogen '  s  cod  liver  oil  has  been 
judged  the  best  pharmaceutical 
commerciaJ  in  Europe.  Created  by 
Publicis,  the  advert  ran  in  the 
Granada  and  Yorkshire  regions 
from  mid-September.  An  elderly 
couple  were  seen  reminiscing 
about  the  cod  liver  oil  of  their 
childhood  with  the  catch  line 
"Tastes  the  same  today  as  it 
always  has". 


Labelling  lapse  after  burglary 
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Few  GPs  test 
cholesterol 

Fewer  than  one-fifth  of  GPs  are 
opportunistically  testing  their 
patients'  cholesterol  levels,  a 
Gallup  survey  has  shown. 

While  virtually  all  253  GPs 
questioned  said  they  checked 
blood  pressure,  smoking,  weight 
and  alcohol  intake,  only  30  per 
cent  in  the  North  and  9  per  cent  in 
the  South  opportunistically 
screened  for  high  cholesterol.  An 
average  of  83  patients  per  doctor 
were  tested  over  a  six  month 
period  in  the  South  compared  with 
over  130  per  doctor  in  the  North 
and  Midlands.  Most  tests  (95  per 
cent)  were  carried  out  by  a 
laboratory  and  fewer  than  5  per 
cent  using  desk  top  analysers. 

Professor  Barry  Lewis, 
chairman  of  International  Task 
Force  for  Prevention  of  Coronary 
Heart  Disease,  said  last  week  he 
hoped  that  by  the  mid  1990s 
opportunistic  screening  would  be 
almost  universal.  Cholesterol 
screening  was  at  about  the  same 
level  as  blood  pressure  testing 
was  10  years  ago,  he  told  a  Merck 
Sharp  and  Dohme  sponsored 
Press  conference  —  he  thought  its 
evolution  would  be  similar,  driven 
by  the  availability  of  "user 
friendly"  medications  and  patients 
becoming  more  knowledgeable 
about  the  risks  of  heart  disease. 

A  recent  report  from  the 
Standing  Medical  Advisory 
Committee  to  the  Department  of 
Health  (SMAC)  concluded  that  a 
reduction  in  elevated  cholesterol 
lessens  the  incidence  of  coronary 
heart  disease  and  that  cholesterol 
testing  would  be  cost-effective. 

BPC  '93  not 
in  London 

The  1993  British  Pharmaceutical 
Conference  will  not  be  held  in 
London  because  of  lack  of  support 
from  the  Royal  Pharmaceutical 
Society's  local  branches. 

Traditionally  the  Conference  is 
held  in  London  every  ten  years 
(the  last  was  in  1983)  but  the 
London  branches  expressed  little 
enthusiasm  for  organising  the  next 
one.  Apart  from  the  hard  work 
involved,  a  problem  is  that  the 
branches  are  spread  so  far  apart. 
And  giving  the  job  to  an  outside 
conference  organiser  would  have 
been  much  too  expensive,  a 
Society  spokeswoman  told  C&D. 

The  1993  BPC  will  still  go 
ahead,  but  at  a  venue  yet  to  be 
decided.  Next  year's  Conference 
will  be  in  Liverpool,  and 
Birmingham  is  the  choice  for 
1992.  London  will  be  considered 
again  in  2003. 


TOPICAL  REFI  CTSO 


POR  profits 
to  return 


John  Major  is  now  firmly- 
installed  as  Prime  Minister, 
but  the  decrease  in  political 
activity  has  not  been 
matched  by  a  significant 
increase  in  Christmas 
business.  In  fact,  the  latter 
half  of  this  year  has  seen  a 
dramatic  relative  drop  in  my 
counter  turnover. 

Turnover,  however,  is 
only  one  part  of  the  story; 
gross  profit  is  also  vital.  The 
normal  33  per  cent  on 
return  historically  achieved 
on  all  medicines  has  been  almost 
universally  changed  to  25  per  cent,  with 
higher  margins  only  being  achieved  by 
purchasing  larger  than  required  stocks  of 
bonus  lines.  The  returns  on  toiletries  are 
even  worse! 

I  was  delighted  then  to  read  that 
Unichem  are  taking  up  cudgels  on  our 
behalf  and  will  be  blackballing 
manufacturers  who  are  not  prepared  to 
offer  the  independent  a  fair  crack  of  the 
profit  whip.  Unichem's  massive  buying 
power  should  enable  them  to  offer  terms 
as  good  as  those  achieved  by  the 
multiples,  and  if  the  manufacturer  will  not 
co-operate,  we  shall  be  told  and 
appropriate  action  taken.  With  good 
promotional  support  and  comparative 
profit  margins  I  am  happy  to  compete  with 
the  multiples.  Unichem  are  showing  the 
way  and  deserve  our  support. 


Counting  the  costs 

I  recently  criticised  Scotia 
Pharmaceuticals  for  marketing  the  same 
product  for  different  indications  under  two 
distinct  brand  names  (November  17) .  Last 
week  Michael  Wakeman,  their  marketing 
director,  mounted  a  spirited  defence  by 
justifying  the  duplication  on  the  grounds  of 
patient  information  and  compliance 
(Letters,  p974). 

I  can  sympathise  with  his  viewpoint 


and  commend  him  for  the 
attention  paid  to  his  patient 
information  support 
packages,  but  surely  the 
softly  softly  approach  of 
medical  diagnosis  and 
explanation,  a  general 
patient  information  leaflet 
which  lists  the  indications 
without  necessarily  raising 
any  alarm  (Inderal  is  a  good 
example  of  a  multi- 
indication  leaflet),  and 
proper  counselling 
procedures  by  the 
pharmacist,  will  just  as 
effectively  deal  with  each 
patient's  needs. 

One  problem  Scotia 
must  face  is  the  inherent 
cost  of  their  product  and  the  disincentive 
for  the  pharmacist  to  be  constantly 
increasing  his  capital  investment  in  stock. 
If,  for  example,  three  different  indications 
were  treated  by  three  different  brands,  all 
at  £24  per  pack,  then  at  current  rates  of 
return  from  the  NHS  I  would  have  to 
dispense  sixty  prescriptions  before  I  even 
saw  my  money  back!  The  financial 
attrition  presently  working  against 
community  pharmacy  is  a  real  threat  to  the 
service,  and  Scotia  must  take  this  into 
account  in  their  marketing. 


Badger  brush  off 

Taking  pride  of  place  on  my  father's 
counter  used  to  be  the  mahogany  case  of 
badger  shaving  brushes  with  their  ivory 
handles.  Ivory  has  long  been  superseded 
by  modern  plastics,  but  bristle  is  a  poor 
substitute  hair  and  the  best  brushes  are 
still  made  from  badger,  now  imported 
from  China.  However,  as  Malcolm  Espley 
so  rightly  points  out  (Letters  last  week, 
p973),  there  is  no  moral  justification  for 
continuing  to  sell  any  badger  products. 

St  James  Trading  are  marketing  a 
superb  brush  of  artificial  hair 
indistinguishable  from  the  real  thing. 
There  is  now  no  excuse  for  producing 
badger  brushes,  and  I  hope  all 
manufacturers  will  quickly  change  to  this 
new  material. 


CHEMIST  &  DRUGGIST  8  DECEMBER  1990 


1005 


POINTS 


Power  Health 
promotions 
and  support 

Power  Health  are  promoting  two 
of  their  products  —  Bumbles 
Royal  Gelee  and  Nutrimental  24 
-  with  a  national  advertising 
campaign  and  the  introduction  of 
extra  value  packs. 

Nutrimental  24  is  available  in 
50  per  cent  extra  free  packs  (45 
for  30) ,  and  is  being  advertised  in 
the  Daily  Express,  Sunday 
Express  and  Sunday  Telegraph. 
Magazine  advertisements  may 
follow  next  year,  says  the 
company. 

Bumbles  500mg  royal  jelly 
capsules  are  available  with 
one/two  weeks  extra  supply  free 
(37  for  30,  and  74  for  60),  and 
1 50mg  capsules  come  with  20  per 
cent  extra  free  (36  for  30 ,  and  1 08 
for  90). 

Advertisements  will  appear  in 
the  Mail  on  Sunday,  Sunday 
Telegraph,  Health  Guardian, 
Slimmer,  Vitamin  Connection, 
What  Diet  and  Lifestyle.  Power 
Health  Products  Ltd.  Tel:  0759 
302595. 


Libra 
extra-fill 

Throughout  January  and  February 
Scott  Ltd  are  running  an  extra-fill 
promotion  across  their  Libra 
Pursepacks  and  Libra  Pantyliners 
ranges. 

Libra  Pursepacks  will  include 
two  free  towels  and  Libra 
Pantyliners  will  include  five  free 
liners.  Scott  Ltd.  Tel:  0342 
327191. 

Schering-Plough  are  offering  a 
compact  counter  unit  containing 
the  standard  Probase  3  lotion  and 
cream  plus  12  trial  size  packs,  to 
further  support  the  £500,000 
promotional  support  behind  the 
brand.  The  unit  (£21.04  before 
discount)  can  be  obtained  by 
phoning  the  company,  and  asking 
for  Healthcare.  Schering-Plough 
Ltd.  Tel:  0638  716321. 


S&N  boost  Nivea  Sun 
with  new  products 


Smith  &  Nephew  have  introduced 
a  portfolio  of  ideas  for  next  year's 
Nivea  Sun,  including  six  new 
products  and  a  new  "heavy 
weight"  Press  campaign. 

Starting  in  January,  all 
products  in  the  suncare  range 
(excepting  the  gels)  will  contain 
micronised  pigments,  said  to 
deflect  the  sun's  rays.  Starting  at 
the  same  time,  all  packs  will  carry 
the  statement  "with  UVA  and 
UVB  protection". 

In  order  to  capitalise  on  the 
success  of  their  hydrogel  range 
launched  last  year,  the  company 
has  decided  to  repackage  the 
product  in  125ml  bottles.  In 
addition,  the  range  has  been 
extended  with  the  introduction  of 
a  SPF2  (£4.49)  and  SPF8  (£5.99) 
hydrogel. 

The  children  and  babies 
offering  from  Smith  &  Nephew 
has  been  further  strengthened 
with  the  introduction  of  a  50ml 
water  resistant  cream  block 
(£4.29).  Also  new  to  the  range  is 
a  150ml  aftersun  mousse  (£3.29) 
which  is  said  to  be  easier  to  apply 
to  young  skin. 

In  the  aftersun  sector,  a  new 


enriched  aftersun  with  active 
moisturisers  is  being  introduced  in 
a  200ml  pack  (£4.89).  The  product 
contains  glycerine  and  panthenol 
for  added  moisture. 

Finally,  in  response  to  the 
"growing  demand  for  lotion 
formulations"  a  Nivea  sun  SPF8 
lotion  will  be  introduced  into  the 
range  (£5.99). 

A  £6m  advertising  package  will 
support  the  Nivea  range  including 
£1.3m  for  Nivea  Sun. 
Advertisements  in  the  womens 
Press  will  be  supported  with  the 
launch  of  the  Nivea  Sun  Safe  Sun 
Day's  advisory  service  inviting 
consumers  to  apply  for  their  own 
personal  sun  protection  plan. 

In  addition,  Smith  &  Nephew 
say  they  are  increasing  their 
commitment  to  the  independent 
pharmacist  with  the  second 
edition  of  their  suncare  manual. 

Finally  the  range  will  be 
supported  in  store  with  an 
"extensive"  range  of  POS  and 
window  display  material  as  well  as 
promotion  kits  and  a  special  offer 
Nivea  Sun  t-shirt  say  Smith  & 
Nephew  Consumer  Products  Ltd. 
Tel:  021-327  4750. 


Stoppers  will  be  supported  with  an 
advertising  campaign  in  the 
national  Press  on  New  Year's  Day 
and  National  No  Smoking  Day 
(March  13,  1991)  -  say  Charwell 
Pharmaceuticals.  Tel:  0420 
84801. 


Sudocrem  first  aid  antiseptic  cream  30g 
tube  (pip  code  494-781).  The  price 
change  listed  in  Chemist  & 
Druggist  Price  List  supplement 
last  week  was  wrongly  suppUed  by 
the  company.  The  correct  price  is 
£0.92  and  not  £1 .06  as  stated. 


Larger  size 
Panadol  Extra 

Sterling  Health  are  launching  a 
new  size  of  Panadol  Extra  on 
January  1 , 1991 ,  a  Pharmacy  pack 
containing  48  caplets  (£2.55). 

This  pack  and  the  other  sizes 
in  the  range  will  feature  red 
blocking  to  the  sides,  to  make  it 
easier  to  immediately  differentiate 
between  Panadol  Extra  and 
Panadol,  says  the  company.  The 
red-blocked  12s  and  24s  will  be 
phased  in  gradually. 

Panadol  Extra  will  be 
supported  with  a  £2. 5m  television 
and  poster  advertising  campaign 
due  to  break  in  January ,  as  well  as 
a  new  counter  unit  which  will  be 
available  from  Sterling  Health 
representatives. 

Some  18  months  after  its 
launch,  Panadol  Extra  accounts 
for  24  per  cent  of  Panadol  sales, 
which  over  the  same  period  have 
increased  by  61  per  cent,  say 
Sterling  Health.  Tel:  048365599. 


Three  added 
to  Health  Aid 
supplements 

Pharmadass  have  added  three 
products  to  their  Health  Aid  range 
of  vitamin  and  mineral 
supplements. 

The  Royal  3  capsule  (30  £9 . 99) 
contains  500g  evening  primrose 
oil,  150mg  fresh  royal  jelly  and 
250gm  Korean  ginseng  extract.  It 
is  a  one-a-day  formulation,  free 
from  yeast,  sugar  and  starch. 

Skin  Vit  (30  £5.99)  contains  a 
combination  of  vitamins,  minerals 
and  other  nutrients,  including  an 
antioxidant,  say  Pharmadass.  Eye 
Vit  (30  £4.99)  contains  herbs, 
vitamins,  minerals  and  trace 
elements. 

These  two  are  one-a-day, 
prolonged  release  tablet 
formulations,  free  from  yeast, 
sugar  and  gluten.  All  three 
products  are  also  said  to  be  free 
from  artificial  colour,  preserv- 
atives and  flavour.  Pharmadass 
Ltd.  Tel:  081-991  0035. 
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GARLIC 


GOOD  NEWS  TRAVELS  FAST 

NEW  GROWTH 

Now  outselling  the  nearest  competitor  2  to  1 !  * 
NEW  ADVERTISING 

Massive  £1  million  National  Campaign  in  press  and 
magazines,  backed  by  heavyweight  PR  and 
merchandising  —  building  on  success. 

NEW  STORY 

Promoting  all  natural  benefits  including  heart  and 
circulation,  general  health,  plus  coughs,  colds 
and  catarrh. 

NEW  PACKAGING 

Convenient  bubble-strips  in  bright  new  packs  add 
on-shelf  impact. 

NEW  OPPORTUNITIES 

Keep  your  stocks  of  the  whole  range  high,  to  make 
the  most  of  demand. 


ORIGINAL 

GARLIC 


ODOURLESS 

GARLIC 


CARDIOMAX 


HOFELS.  BRITAIN'S  NO  1  GARLIC  PEARLES 


ntine's 
support 


Aromatherapy  Products  have  put 
their  Tisserand  fragranced  burner 
into  a  specially  designed  box  to 
bring  it  in  to  line  with  the  rest  of 
the  company's  range  of 
aromatherapy  products. 

The  ceramic  burner  is 
available  in  charcoal  and  oatmeal 
(£9.90). 

The  company  has  also  come 
up  with  a  Pure  Romance  Coffret 
(£24)  comprising  ylang  ylang 
essential  oil,  sensual  bathsoak, 
sensual  massage  oil,  ylang  ylang 
and  peach  kernel  soap  and  a 
vaporising  ring.  The  coffret  will  be 
available  as  a  limited  edition  for 
Valentine's  day.  Aromatherapy 
Products  Ltd.  Tel:  0273412139 


AAH       Pharmaceuticals  and 

Mentholatum  have  introduced  a 
December  discount  promotion  for 
customers  on  orders  of  the 
recently  launched  Deep  Freeze 
cold  gel' muscle  rub. 

The  December  promotion 
offers  a  20  per  cent  discount  on 
orders  of  six  packs  of  Deep 
Freeze  say  AAH  providing  a  POR 
of  43  per  cent.  AAH 
Pharmaceuticals  Ltd.  Tel:  0928 
717070. 


Virotherm  for  colds 


The  Indigo  Group  are  launching 
Virotherm,  an  electronically 
controlled  inhaler  for  the  relief  of 
cold  symptoms. 

The  company  says  the  device 
produces  40  litres  of  moist  air  per 
minute,  thermostatically 
controlled  at  43C,  which  is  driven 
through  a  face  mask  in  a  30  minute 
session. 

Over  200  people  with  colds 
tested  Virotherm  (£49.95),  and 
the  company  says  that  four  out  of 


five  said  that  their  cold  symptoms 
either  improved  or  disappeared. 
The  device  may  also  be  beneficial 
for  hayfever  sufferers,  and 
possibly  those  with  asthma  or 
nasal  polyps,  says  the  company. 

The  launch  will  be  backed  by 
an  extensive  consumer  press 
advertising  campaign  with 
promotional  support,  including 
customer  point  of  sale  literature, 
say  The  Indigo  Group  Ltd.  Tel: 
0273464727. 


Invisible  Skin 

Talladium  (UK)  have  introduced 
The  Invisible  Skin,  said  to  help 
protect  the  skin  against  harsh 
weather  conditions  as  well  as 
chemicals  or  detergents. 

The  product,  when  applied, 
will  prevent  liquid  or  other 
substances  from  seeping  through 
and  drying  out  or  damaging  the 
skin. 

It  can  be  used  in  conjunction 
with  rubber  gloves  for  added 
protection  and  moisture,  says  the 
company.  It  also  has  the  added 
advantage  of  helping  to  soften  and 
moisturise  the  skin,  say 
Talladium  (UK)  Tel:  0753889569 


Hot  news 

AAH  Pharmaceuticals'  customers 
can  take  advantage  of  a  selection 
of  offers  on  British  hot  water 
bottles  manufactured  to  BS 
1970/1984. 

The  December  promotion 
offers  savings  on  trade  outers  of 
seven  hot  water  bottle  designs  ie: 
Star,  Cambridge,  Solara  (Ribbed 
Side),  Cosiglow,  Fur  Fabric, 
Jungle  Buddies  Lions  and  Jungle 
Buddies  Gorilla.  AAH 
Pharmaceuticals  Ltd.  Tel:  0928 
717070. 


The  natural  remedies  market  is  growing  fast  and  demand 
for  Olbas  Oil  and  Pastilles  is  growing  fastest  of  all. 

More  and  more  people  are  turning  to  the  major  brand  Olbas 
for  rapid  relief  from  catarrh,  nasal  congestion  and  sinus  trouble. 

And  more  and  more  people  are  going  to  see  our  striking 
advertising  campaign  in  magazines  and  national  press. 

And  the  more  you  stock,  display  and  recommend  Olbas 
Oil  and  Pastimes  the  more  your  sales  will  grow.  Naturally. 


l-aittile-i: 

EXTRA  STRONG 
AND  PENETRATING 

■ 


a  mm 

SNWAiLANT 
tSKCNGJSTWNiT 


Clears  the  heat 
soothes  the  t* 


-Leaders    in    natural    health  care 
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Christmas  closing 


Syntex  Pharmaceuticals  Ltd  Closed 
from  noon  on  Friday  December  21 
until  Wednesday  January  2.  To 
guarantee  pre-Christmas 
delivery,  orders  should  be 
received  before  December  14. 

Sandoz  Pharmaceuticals  Closed  from 
12.30pm  on  Friday  December  21 
until  8.00am  on  Wednesday 
January  2.  Pre-Christmas  orders 
should  be  received  by  noon  on 
December  14.  Emergency  calls  to 
0276  692255. 

Bioglan  Laboratories  Ltd  Closed  from 
December  24  to  December  26. 
Pre-Christmas  orders  should  be 
received  before  December  14.  An 
answerphone  service  will  be 
available  on  0462  438444. 

Charwell  Pharmaceuticals  Ltd  Closed 
after  business  on  Friday 
December  21  until  Wednesday 
January  2.  Pre-Christmas  orders 
should  be  received  by  December 
18. 

Rhone-Poulenc  Rorer  Ltd  Closed  from 
noon  on  Friday  December  21  until 
9.00am  on  Wednesday  January  2. 
Pre-Christmas  orders  should  be 
received  by  December  10. 

The  Wellcome  Foundation  Ltd  Closed 
from  4.45pm  on  Friday  December 
21  until  8.00am  on  Wednesday 
January  2. 

Fisons  pic  Closed  from  Friday 
December  21  until  Wednesday 
January  2.  Pre-Christmas  orders 
should  be  received  by  Monday 
December  10.  An  emergency 
number  will  be  available  over  the 
Christmas  period  on  0509  61 1001 . 

William  Ransom  &  Son  pic  Closed  from 
12.30pm  on  Friday  December  21 
until  Monday  December  31. 
Offices  will  close  again  on  Tuesday 
January  1  and  reopen  on 
Wednesday  January  2 . 

Paines  &  Byrne  Ltd  Closed  from 
4.30pm  on  Friday  December  21 
until  Wednesday  January  2.  Pre- 
Christmas  orders  should  be 
received  before  Wednesday 
December  19. 

Bayer  Diagnostics  UK  Ltd  Closed  from 
noon  on  Monday  December  24 
until  December  27.  Offices  will 
close  again  after  business  on 
December  28  and  reopen  on 
Wednesday  January  2.  Pre- 
Christmas  orders  should  be 
received  by  Wednesday 
December  12. 

Sterling-Winthrop  Closed  from 
4.00pm  on  December  24  until 
9.00am  on  January  2.  An 
answerphone  service  will  be 
available  on  0483  505515. 


More  from  Migraleve 
for  January 


Charwell  are  extending  their 
Migraleve  range  with  a  new 
48-tablet  pack  from  January  2. 

It  is  being  launched  to  fulfil  the 
trend  towards  increased 
prescription  quantities  for 
Migraleve  —  20  per  cent  of  scripts 
are  for  48  tablets  —  and  because 
of  the  general  movement  to  larger 


Kerfoot  Pharmaceuticals  Closed  from 
Monday  December  24  until 
Thursday,  December  27.  Offices 
will  close  again  on  Monday 
December  31  and  Tuesday 
January  1.  An  answerphone 
service  will  be  available  on 
061-330  5944. 

Ferring  Pharmaceuticals  Ltd  Closed 
from  5.00pm  on  Friday  December 
21  until  Wednesday  January  2. 
Orders  for  delivery  before 
Christmas  must  be  received  by 
Thursday  December  20.  The 
Ferring  office  will  remain  open  on 
Monday  December  24  and 
Monday  December  31  to  answer 
urgent  medical  enquiries. 

Wyeth  Laboratories  (ethical, 
nutritional  and  Robins  divisions) 
Closed  from  noon  on  Monday 
December  24  until  8.45am  on 
January  2.  Emergency  service  on 
0705  470846  between  8.00am  and 
4.00pm. 

H  N  Norton  &  Co  Ltd  Closed  from  noon 
on  Friday  December  21  until 
Wednesday  January  2.  Orders 
received  before  noon  on  Thursday 
December  20  will  be  despatched 
before  the  New  Year. 

Chancellor  Ltd,  Consolidated  Chemicals 
Ltd  &  Thames  Laboratories  Ltd  Closed 
from  Friday  December  21  until 
Wednesday  January  2.  Pre- 
Christmas  orders  should  be 
received  by  Friday  December  14. 

Kent  Pharmaceuticals  Closed  from 
noon  on  Monday  December  24 
until  9.00am  on  Wednesday 
January  2.  Pre-Christmas  orders 
should  be  received  by  noon  on 
Thursday  December  20. 


pack  sizes  on  oral  analgesics. 

The  48  variants  will  be 
available  in  pink  (£8.76),  yellow 
(£7.40)  and  blue  (£8.04)  packs, 
the  latter  a  duo  pack  being  made 
up  of  32  pink  and  16  yellow 
tablets. 

Migraleve  has  a  4.9  per  cent 
share  of  the  oral  analgesics  market 
and  is  enjoying  a  period  of  growth. 

Some  £350,000  will  be  put 
behind  advertising  and  promoting 
the  range  in  1991 ,  with  magazine 
advertising,  consumer  eduction 
and  POS  support. 

Migraleve  and  Migralift  will  no 
longer  be  distributed  by 
International  Laboratories  Ltd. 
They  will  be  available  direct  from 
Charwell  from  January  2. 
Charwell  Pharmaceuticals  Ltd. 
Tel:  040284801. 


Men  fa 
shin 


Changing  attitudes  to  male 
grooming  have  significantly 
benefited  many  sectors  of  the 
haircare  market,  with  as  many 
men  as  women  now  using  many 
products  once  regarded  as  solely 
female  orientated,  says  the  latest 
Mintel  report. 

The  report  reveals  that  not 
only  do  as  many  men  as  women 
wash  their  hair  every  day,  but 
they  also  top  the  market  in  their 
use  of  hair  gel;  using  50  per  cent 
more  than  women.  Some  15  per 
cent  of  men  asked  use  gel  every 
day  as  opposed  to  10  per  cent  of 
women. 

Women  still  use  the  bulk  of 
hair  conditioners,  hairsprays, 
mousse,  setting  lotions  and  hair 
colorants  says  the  report.  They 
are  also  more  likely  to  use  the 
latest  2  in  1  combined  shampoo 
and  conditioners.  This  is  due  to 
the  larger  number  of  working 
women  demanding  convenience 
products  to  fit  in  with  their  busy 
lifestyle,  it  is  claimed. 

The  report  also  notes  a  trend 
towards  more  environmentally 
friendly  and  cruelty  free  products, 
as  well  as  a  demand  for  more 
convenience  products. 

Mintels  reveal  that  popularity 
of  the  home  perm  has  taken  a 
nosedive.  When  asked  if  they  had 
used  a  home  perm  in  the  last  12 
months  only  9  per  cent  said  yes. 
Mintel  Market  Intelligence.  Tel: 
071-6066000. 


|                   ON  TV  NEXT  WEEK  | 

GTV  Grampian 
B  Border 

BSB  British  Satellite 

Broadcasting 

C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                        STV  Scotland  (central) 

A  Anglia                           Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Alka  Seltzer: 

All  areas 

Beecham  Cough  Caps: 

All  areas 

Beecham  Day  Nurse: 

All  areas 

Beecham  Hot  Remedies: 

All  areas 

Beecham  Night  Nurse: 

All  areas 

Beechams  Powders  Capsules:                                         All  areas 

Beecham  Resolve: 

All  areas 

Benylin: 

All  areas 

Benylin  Day  &  Night: 

A,HTV,TSW,TVS,LWT  &  TTV 

Brut: 

All  areas  except  TV-am 

Impulse: 

All  areas  except  TV-am 

Lynx  Body  Spray: 

All  areas  except  TV-am 

Mentadent  toothpaste: 

All  areas  except  TV-am 

Otrivine: 

All  areas 

Sanatogen  Multivitamins: 

All  areas  except  TV-am 

Solpadeine: 

All  areas 
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uses 
Brut  force 

Paul  Gascoigne  stars  in  the  latest 
Brut  advertising  campaign,  which 
breaks  this  week  with  the  theme 
'  'Apply  a  little  Brut  force."  Elida 
Gibbs  say  that  Brut  force  is  about 
finding  an  inspired,  non- 
aggressive  solution  to  a  situation. 

The  theme  starring  Gazza  will 
be  developed  through  three 
television  advertisements, 
although  Paul  Gascoigne  will  not 
be  portrayed  in  his  traditional 
soccer  role. 

"Brut  and  Gazza  are  both 
bigger  than  football,"  says  Mike 
Thompson,  marketing  manager 
for  Elida  Gibbs.  "Gazza's 
personality  perfectly  fits  the  Brut 
personality." 

The  product  is  aimed  at  the 
15-34  aged  modern  man;  honest, 
approachable,  likeable  and '  'one  of 
the  lads." 

The  company  will  be  spending 
£1.5million  on  television  and 
posters  in  the  run  up  to  Christmas 
—  television  advertisements  will 
appear  in  all  areas  until  December 
23,  and  2,500  superlites  will  be 
displayed  around  the  country  by 
December  10.  Elida  Gibbs.  Tel: 
071  486 1200 


Toy  box  from  Farleys 


This  month  sees  the  launch  of  an 
on-pack  offer  featuring  all  15 
variants  of  Farley's  Breakfast 
Timers,  Lunch  Timers  and  Tea 
Timers. 

A  canvas  toy  box  is  available  to 
consumers  who  purchase  the 
special  marked  packs  on  shelf 
from  the  beginning  of  February. 

Customers  are  asked  to  send 
in  a  cheque  for  £4.99  with  6  proofs 
of  purchase  to  receive  the  toy. 
Crookes  Healthcare  Ltd.  Tel:  0602 
507431. 


Finale  for  film  festival 


December  is  the  last  month  of  the 
Sangers/Kodak  Film  Festival 
promotion. 

For  orders  of  60  rolls  of  mixed 
film,  Sangers  are  giving  away 
copies  of  the  "Who  Framed 
Roger  Rabbit"  video. 

For  orders  of  120  films, 
retailers  can  choose  from  a  box  of 
wines  or  cream  chocolates. 

Moving  up  to  orders  of  180 
rolls,  Sangers  offer  Elizabeth 
Taylor's  fragrance  "Passion",  a 
cartoon  duck  hairdryer  or  a 


Mickey  Mouse  telephone. 

Throughout  the  promotion 
Sangers  have  given  the  dealers 
the  option  of  saving  points 
towards  bigger  prizes.  This 
month  a  1950s  style  Jukebox 
radio/cassette  player  joins  the 
prize  line-up. 

There  remains  just  one  family 
ticket  to  Disneyland  to  be  won  and 
every  dealer  who  participates  in 
the  promotion  will  automatically 
enter.  Sangers.  Tel:  021-523 
4471. 


Nature  gives 
fresh  look 

Perfect  Nature  is  the  Charles  of 
the  Ritz  natural  make-up 
collection  for  Spring  1991.  The 
look  is  described  as  fresh  and 
sensuous  with  pale  pastels,  glazed 
browns  and  roasted  almonds. 

Eye  colours  (£12.50)  come  in 
two  trios  —  Riverdeep  includes 
shades  of  blue  while  Driftwood 
contains  a  trio  of  glazed  browns. 
Eyes  are  defined  with  perfect  eye 
liner  in  brown  £6. 

Meanwhile,  lips  and  nails  come 
in  shades  of  salmon  and  amber  and 
cheeks  are  accentuate  with 
perfect  finish  powder  blush  in  a 
soft  peach  (£12).  Perfect  Nature 
will  be  available  from  February 
next  year.  Charles  of  the  Ritz  Ltd. 
Tel:  081-568  4466. 

Janssen  have  made  a  donation  of 
£1,000  to  the  "Children  in  Need" 
appeal.  The  money  was  raised  as 
the  result  of  a  special  pharmacy 
trial  conducted  by  the  Janssen 
Pharmacy  Research  Group  into 
travelling.  For  every  child 
recruited  in  the  trial  the  company 
made  a  donation  to  the  appeal. 
Janssen  Pharmaceutical  Ltd.  Tel: 
0235  772996. 


BETTER  PERFORMANCE 
BY  ROBINSON 


Following  the  joint 
venture  between  two  leading 
UK  names  Robinson 
Healthcare  and  Elbeo  -  the 
major  brands  in  compression 
hosiery  are  facing  a  concerted 
attack  on  their  market. 

More  than  6  million 
people  suffer  from  some 
form  of  varicose  veins. 

It  all  adds  up  to  a  £6. 7m 
market  for  Drug  Tariff 
compression  hosiery  -  and 
following  the  recent  changes 
to  specification  in  April 
1988.  the  Robinson  range  is 
ideally  placed  to  steal  a 
march  on  the  competition. 

It's  the  use  of  Lycra'5', 
and  specialist  manufacturing 
techniques,   that  make  the 


Robinson  range  superior  to 
any  other. 

Now  at  last,  women  can 
wear  compression  hosiery 
without  compromising  their 
need  for  comfort,  and  their 
desire  for  fashionability. 

But  where  exactly  does 
Robinson  score  over  other 
brands? 

There  are  no  inner  seams 
to  chafe  the  patient,  allowing 
for  longer  use  without  dis- 
comfort. 

Fit  is  improved  too  with  a 
heavier  nylon  and  Lycra'5' 
content,  and  improved  thigh 
welts,  doing  away  with 
unsightly  wrinkling  and 
sagging. 

The  heavier  denier  of  280, 


whereas  others  use  only  140 
-  also  allows  for  better  com- 
pression, guaranteed  and  cer- 
tified by  independent  testing. 

So  the  Robinson  range  is 
not  only  more  comfortable  to 
wear,  it  actually  gives  an 
improved  performance. 

But  Robinsons  score  on 
fashion  too. 

The  materials  used  in  the 
construction  of  their  comp- 
ression hosiery  give  a  better 
sheen  to  stockings,  set  off  by 
the  improved  fit. 

A  carefully  selected  range 
of  fashion  colours  -  Cafe 
Creme,  Nearly  Black  and 
Smokey  Chiffon  are 
designed  to  attract  all  classes 
of  wearer,  young  and  old. 


Robinson  are  confident 
that  no  other  brand  can  hope 
to  match  their  combination 
of  specialist  manufacturing 
techniques,  specifically 
chosen  materials,  pure 
wearability  and  eye-catching 
appearance. 


(R)  Lycra  is  the  Rtuistc 


Mark  ill  Duponl 
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Metatone 

Warner-Lambert  will  be 
supporting  Metatone  with  a 
£100,000'  Press  advertising 
campaign  from  January  to  March 
next  year. 

The  campaign  will  feature  the 
"Metatone  old  masters" 
advertisement,  which  will  appear 
in  a  variety  of  women's  magazines 
at  the  beginning  of  the  year,  says 
the  company. 

Shelf  strips  are  available  this 
month  and  during  January, 
highlighting  how  Metatone  can  be 
used  "After  flu  or  a  cold". 
Warner-Lambert  Health  Care. 
Tel:  0703  620500. 


January  price 
changes 

Manufacturers  who  are  planning 
price  changes  to  their  products,  to 
become  effective  from  January  1 , 
are  asked  to  notify  the  Price  List 
Controller,  Colin  Simpson,  by 
December  13  if  they  wish  the 
information  to  be  included  in  the 
Price  List  Supplement  on 
December  29.  Telephone  0732 
364422.  Fax:  0732  361534. 


The  music  that  launched  Nurofen  Soluble  is  now  available  as  a  single  from 
all  record  outlets,  but  the  first  100  pharmacies  to  contact  Meads,  PO  Box 
12,  WestPDO,  Leengate,  Nottingham  NG72GB  will  receive  a  free  copy. 
Crookes  Healthcare  Ltd.  Tel:  0602  507431 


Revlon  go  transparent 


Revlon  have  introduced  Colour 
Transparents  for  Spring,  with 
shades  described  as  "soft  but  not 
pastel;  sheer  but  not  muted". 

The  range  comprises  a  gel 
based  lipstick  (£7.50)  in  five 
shades  of  red,  coral,  pink,  nude 
and  gossamer.  Nail  enamels  with 
lower  colour  density  complement 
these  shades  (£4.50). 


Eye  shades  come  in  two  duos 
(£7.95)  one  containing  lilac  and  the 
other  peach. 

Sheer  face  and  cheek  powder 
(£8.50)  is  also  available  in  shades 
of  bare  rose,  peach  and  terra.  It 
can  be  dusted  over  the  face  for  a 
translucent  glow,  says  Revlon 
International  Corporation.  Tel: 
081-5684466. 


lite  mil 
from  Bar 


Barry  M  have  introduced  the 
White  Musk  range  of  bodycare 
products,  all  designed  to  be  used 
as  part  of  a  bodycare  regime. 

The  range  comprises:  white 
musk  body  shampoo  which  is  soap 
free  and  said  to  be  suitable  for  all 
skin  types  (75ml  £1.30,  150ml 
£2.25  and  250ml  £3.25):  loam 
bath  (75ml  £1.30,  150ml  £2.50 
and  250ml  £3.50)  and  talc  (£2.25). 

The  company  has 
complemented  the  bodycare 
range  with  a  white  musk  fragrance 
spray  (25ml  £4.95)  and  a  perfume 
oil  (15ml  £2.95,  30ml  £5.50). 
Barry  M  Cosmetics  Ltd.  Tel: 
081-3492992  

AAH  Pharmaceuticals  have  introduced 
a  discount  bonus  scheme  on 
orders  of  Vantage  own-label 
boy/girl  disposable  nappies. 

Orders  of  eight  or  more  cases 
of  the  nappies  come  with  a  1 5  per 
cent  discount  while  a  five  case 
order  generates  a  12.5  per  cent 
discount.  The  offer  runs  until 
December  28  and  covers 
newborn  32s,  infant  26s,  toddler 
22s  and  child  20s  packs.  AAH 
Pharmaceuticals  Ltd.  Tel:  0928 
717070 


BETT 


elbeo 


Robinson  Healthcare,  in  association 
with  Eibeo,  bring  you  the  ultimate 
in  compression  hosiery  for  men  and 
won  len. 

Now  your  customers  no  longer  have 
to  sacrifice  fashionable  looks  when 
look  ing  for  effectivi  i  suppoi  I 
Available  in  classes  i ,  2  and  3,  in 
four  fashionable  shades,  Robinson 
Compression  hosiery  provides  real 

market.  Conforming  with  Drug  Tariff  Specification  No  40  the  Robinson 
range  of  compression  hosiery  sets  new  standards  of  support,  comfort 
and  fashionable  looks. 


ROB--NS0tj  rob;NSON     ROB  NSC** 


ROBJNSON 

CLASS] 


ROB  NSON 


HIPPER  HOUSE,  CHESTERFIELD, 
S40  I  YF,  UNITED  KINGDOM 
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The  first  U.K. 
peer  reviewed, 
clinical  trial 
data  concerning 
a  garlic  product, 
to  be  published 
by  a  leading 
international 
medicaljournal. 

The  results  of  seven  clinical 
trials  on  Kwai 
garlic  tablets 
and  their 
role  in  the 
prevention  of 
cardiovascular/ 
disease. 


Kwai 


®  Highly 
Concentrated 
Garlic  Tablets. 


Lichtwer  Pharma  (UK)  Ltd,  Dominions  House,  64  HiRli  St.  Burnham,  Bucks  SL1  7JT 


PRESCRIPTION  SPECIALITIES 


Antidepressant  Lustral 
also  prevents  relapse 


Invicta  Pharmaceuticals  have 
launched  Lustral,  an  anti- 
depressant which,  they  say,  is  the 
only  one  in  the  UK  approved  for 
the  prevention  of  relapse  or 
recurrence  of  depression. 

Lustral  tablets  contain 
sertraline,  a  potent  and  specific 
serotonin  (5-HT)  re-uptake 
inhibitor,  which  is  said  to  be  as 
effective  as  standard  tricyclics  and 
tetracyclics,  yet  largely  free  of 
their  side-effects.  This  is  because 
it  is  extensively  metabolised 
principally  to  an  inactive 
metabolite,  say  Invicta. 

Lustral  does  not  produce 
dependence,  does  not  interact 
with  alcohol,  and  is  neither 
sedating  nor  stimulating.  It  has  no 
effect  on  cardiac  function,  does 
not  induce  mania  or  suicidal 
thoughts  and  produces  no 
significant  weight  gain. 

It  has  low  toxicity  and  is  not 
associated  with  significant 
morbidity  or  mortality  following 
overdose.  It's  safety  profile  and 
once  daily  dosing  regimen 
provides  advantages  in  the 
treatment  of  the  elderly.  Its 
phamacokinetics  are  similar  in 
elderly  and  younger  patients. 
Manufacturer  Invicta  Pharma- 
ceuticals ,  a  division  of  Pfizer  Ltd , 
Ramsgate  Road,  Sandwich,  Kent 
CT13  9NJ 

Description  White  capsular 
shaped  tablets  containing  50mg  or 
lOOmg  sertraline  as  the 
hydrochloride,  and  coded 
"LTL-50"  or  LTL-100"  on  one 
side,  "Pfizer' '  on  the  other 
Uses  Treatment  of  symptoms  of 
depressive  illness,  and  following 
satisfactory  response,  prevention 
of  relapse  or  recurrence  of  further 
depressive  episodes 
Dosage  50mg  to  start,  then 
usually  50mg-100mg  as  a  single 
daily  dose  with  food.  Maximum  of 
200mg  may  be  considered  - 
adjusted  in  50mg  increments  over 
a  period  of  weeks  —  but  reduced 
to  the  lowest  effective  level  once 


optimal  therapeutic  response  is 
achieved.  Doses  of  150mg  or 
more  should  not  be  used  for  more 
than  eight  weeks.  Onset  of  effect 
is  usually  within  seven  days,  and 
two  to  four  weeks  for  full 
antidepressant  activity.  Not 
recommended  in  children 
Contra-indications,  warnings 
etc  Known  sensitivity  to 
sertraline.  Do  not  use  in  hepatic  or 
renal  insufficiency.  Not 
recommended  during  lactation; 
use  in  pregnancy  only  if  clearly 
needed.  Women  of  childbearing 
potential  should  use  an  adequate 
method  of  contraception.  Avoid 
combined  use  with  MAOIs;  allow 
14  days  after  discontinuation  of 
MAOI  therapy  before  starting 
Lustral,  and  seven  days  before 
starting  an  MAOI  after  Lustral. 
Avoid  in  patients  on  electro- 
convulsive therapy,  and  those 
with  unstable  epilepsy,  monitor 
those  with  controlled  epilepsy, 
and  discontinue  in  those  who 
develop  seizures.  Caution 
patients  about  impairment  of 
ability  to  perform  potentially 
hazardous  tasks,  and  do  not 
administer  with  benzodiazepines 
or  other  tranquillisers  in  patients 
who  drive  or  operate  machinery. 
Concomitant  use  of  Lustral  and 
alcohol  not  recommended,  caution 
if  administered  with  other 
centrally  active  medication,  no 
experience  of  use  with  lithium  or 
trytophan,  potential  to  interact 
with  other  plasma  protein  bound 
drugs  should  be  borne  in  mind. 
Side  effects  Dry  mouth,  nausea, 
diarrhoea/loose  stools,  tremor, 
ejaculatory  delay,  increased 
sweating  and  dyspepsia. 
Asymptomatic  elevations  of 
serum  transaminases 
Packs  Calendar  packs  of  28 
tablets  50mg  £26.51,  lOOmg 
£39.77,  both  prices  trade 
Supply  restrictions  POM 
Product  licences  50mg 
0057/0308,  lOOmg  0057/0309 
Issued  December  1990 
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Dimetriose  for 
endometriosis 


Roussel  are  launching  Dimetriose 
which  contains  gestrinone,  a 
synthetic  steroid  hormone  and  an 
antiprogestin. 

It  is  believed  to  act  by  reducing 
gonadotrophin  and  ovarian  steroid 
production,  by  increasing  free- 
androgen  levels,  and  by  a  direct 
antagonistic  action  on 
endometrioid  tissues. 
Manufacturer  Roussel 
Laboratories  Ltd,  Broadwater 
Park,  North  Orbital  Road, 
Denham,  Uxbridge,  Middlesex 
UB9  5HP 

Description  White,  hard  gelatin 
capsules  containing  2.5mg 
gestrinone 

Uses  Treatment  of  endometriosis 
Dosage  One  capsule  twice  a 
week,  the  first  dose  on  the  first 
day  of  the  menstrual  cycle,  the 
second  dose  three  days  later,  then 
on  the  same  two  days  each  week 
normally  for  six  months.  If  one 
dose  is  missed,  the  next  dose 
should  be  taken  as  soon  as 
possible  and  then  continued  as 
before.  If  two  or  more  doses  are 
missed,  then  discontinue  the 
treatment  and  restart  therapy  on 
the  first  day  of  the  next  cycle  (see 
Data  Sheet) 


Contra-indications,  warnings 

etc  Pregnancy  (barrier  methods 
of  contraception  should  be  used 
throughout  treatment),  lactation, 
severe  cardiac,  renal  or  hepatic 
insufficiency,  metabolic  and/or 
vascular  disorders  during 
previous  oestrogen  and/or 
progestogen  therapy.  Monitor 
patients  with  cardiac  or  renal 
dysfunction,  hyperlipidaemia,  or 
diabetes  (see  Data  Sheet). 
Concomitant  administration  of 
anti-epileptic  drugs  or  rifampicin 
may  result  in  accelerated 
metabolism  of  gestrinone 

Side-effects  Spotting,  acne,  oily 
skin,  fluid  retention,  weight  gain, 
hirsutism,  voice  change  and  other 
androgen-type  effects  have  been 
reported  with  gestrinone  therapy. 
In  addition,  transient  increases  in 
liver  transaminases,  headache, 
gastrointestinal  disturbances, 
changes  in  libido,  hot  flushes, 
decrease  in  breast  size, 
nervousness  and  depression, 
cramp  and  changes  in  appetite 

Packs  8  capsules  £75  trade 
Supply  restrictions  POM 
Product  licence  0109/0207 
Issued  December  1990 


DS  change  for  Surgam  SI 


Roussel  have  amended  the  Data 
Sheet  for  Surgam  SA,  which  their 
research  has  shown  may  have  a 
neutral  or  possibly  beneficial  effect 
on  cartilage  in  arthritis. 

Under  the  section  entitled 
"Further  Information",  the 
following  is  now  included:  "The 
effects  of  tiaprofenic  acid  on 
articular  cartilage  have  been 
investigated  in  in  vitro 
experiments  and  in  ex  vivo  studies 
using  different  animal  models  of 
arthritis.  Ex  vivo  experiments  on 
human  chondrocyte  cultures  have 
also  been  conducted. 

"In  these  experiments, 
tiaprofenic  acid  in  concentrations 


equivalent  to  the  therapeutic 
dose,  did  not  depress  the 
biosynthesis  of  proteoglycans  and 
did  not  alter  the  differentation  of 
proteoglycans  secreted.  The 
degradation  of  proteoglycan 
aggregates  was  inhibited. 

"These  results  suggest  a 
neutral  or  possible  benefical  effect 
of  tiaprofenic  acid  on  joint  cartilage 
under  experimental  conditions. 
The  clinical  significance  of  these 
findings  is  not  known  but  is  being 
further  investigated. ' ' 

Surgam  is  the  only  NSAID 
with  this  Data  Sheet  statement, 
say  Roussel  Laboratories  Ltd.  Tel: 
0895834343. 


BRIEFS 


Cilag's  Formulix  elixir  will  cease  to  be 
reimbursed  by  the  NHS  in  general 
practice  after  January  I,  1991. 
However,  the  product  will 
continue  to  be  supplied  to 
hospitals  on  request.  Cilag  Ltd. 
Tel:  0240  243541. 

Cilag  are  changing  the  pack  size  of 
Alimix  tablets  from  112  (four  by 
28)  to  120  (12  by  ten),  on  or 
around  January  2 , 1 99 1 .  The  price 
per  tablet  remains  identical  —  the 
new  pack  will  cost  £38.57  trade. 
Cilag  Ltd.  Tel:  0240243541. 


Ashbourne  Pharmaceuticals  new 

products:  Amnivent  225-SR/ 
350-SR  (aminophylline  tablets 
225mg  60  £3.25  and  350mg  60 
£5.40);  Diclozip  25/50  (diclofenac 
tablets  25mg  100 £8.44  and  50mg 
100  £16.42);  Oestrifen  10/20/30 
(tamoxifen  tablets  10mg28  £5.21, 
20mg  28  £7.85  and  30mg  28 
£18.48);  and  Propanix  10/40/ 
80/160  (propranolol  tablets  lOmg 
100 £0.83, 40mg  100 £2.24,  80mg 
56  £2.05  and  160mg  28  £1.81). 
Ashbourne  Pharmaceuticals  Ltd. 
Tel:  0604  882190. 


References: 

1  Clark  E.  Wet  al, 

Contact  Dermatitis. 

{1981)7  80 

1  Sulzberger  et  al, 

J.  Invest.  Derm.  (1953) 

20  33 

Abridged  Prescribing 
Information: 
Indications:  Contact 
and  atopic  dermatitis, 
senile  pruritus,  ichthyosis 
and  related  dry  skin 
conditions.  Active 
Ingredients:  Light  liquid 
paraffin  BP  63.4%  w/w. 
Dos.ige:  Add  10ml  to  a 
bath  of  warm  water. 
Bathe  tor  up  to  20 
minutes,  as  frequently  as 
necessary.  Children:  As 
above  or  add  2.5ml  to  a 
basin  of  warm  water  and 
apply  with  a  flannel. 
Warnings:  Advise 
patients  to  take  care  not 
to  slip.  Occasional  skin 
irritation  or  rash.  Legal 
Category:  G.S.L. 
Package  Quantities  6i 
NHS  Prices:  150ml: 
£1.65,  J50ml:  £3.20, 
IL:  £749. 
Product  Licence 
Number  8C  Holder: 
Stiefel  Laboratories  (UK) 
Limited,  0174/5010  R. 

STIEFEL 


An  Oilatum  bath  will  soothe  the  (driest  of  skins 


•  Simple,  effective  treatment  as  part  of  normal 
bathtime  routine 


For  over  20  years,  Oilatum  has  been  recognised  as  an  effective  bath  emollient  for  all  dry  skin  conditions. 

•  Provides  relief  from  atopic  eczema,  contact 
dermatitis,  senile  pruritus  and  ichthyosis 

•  Easier  to  use  on  large  areas  than  a  cream 

•  Moisturises  and  cleanses  the  whole  body 

•  Reduces  irritation,  itch  and  scratching 

•  Less  risk  of  skin  irritation  than  with  lanolin1 


•  33' A%  profit  on  return 

•  Recommend  Oilatum  Emollient  as  a 
simple  yet  effective  treatment  for  all  your 
dry  skin  customers. 


OILATUM  EMOLLIENT 

Effective  hydrotherapy  for  dry  skin  conditions 

For  further  information  and  to  obtain  free  skincare  leaflets  for  your  customers,  please  write  to:  Stietel  Skincare  Advisory 
Service,  l-'REEPOST,  Stietel  Laboratories,  Holtspur  Lane.  Wooburn  Green,  High  Wycombe,  Bucks,  HP  10  0BR. 
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A 17  year-old  girl  carrying 
a  hockey  stick  limps  into 
the  pharmacy  and  hands 
you  this  prescription.  She 
is  not  a  regular  customer 


Q 


UESTIONS 


1.  Beconase  Forte  is  obviously  a 
slip  of  the  pen  —  do  you  ignore  it? 

2.  Are  there  other  grounds  for 
questioning  the  inhaler  therapy? 

3.  Is  the  anti-inflammatory  therapy 
satisfactory? 

4.  What  other  comments  would 
you  make? 


A 


NSWERS 


l.  The  doctor  may  have  intended 
to  write  Beconase  or  Becloforte. 
If  it  is  Beconase ,  it  is  probably  for 
rhinitis;  if  it  is  Becloforte,  it  is 
probably  for  asthma,  in  which  case 
special  care  is  needed  when  using 
piroxicam  gel.  The  CSM  has 
warned  of  the  risk  of 
bronchoconstriction  associated 
with  topical  non-steroidal  anti- 
inflammatory drugs  in  susceptible 
patients.  These  agents  are 
absorbed  through  the  skin  and 
achieve  significant  blood 
concentrations  —  in  the  case  of 
piroxicam  gel,  the  concentration  is 


one-twentieth  of  that  associated 
with  systemic  administration. 
Note  that  many  alternative 
rubefacients  contain  salicylates 
and  warrant  the  same  care. 

2.  Fluconazole  may  have  been 
prescribed  for  oral  candidosis 
which,  in  turn,  could  be  due  to 
treatment  with  inhaled 
beclomethasone.  If  this  is  a 
problem,  it  may  improve  if  a 
spacing  device  is  used;  this  is 
available  at  no  extra  cost.  The 
dosage  can  be  adjusted  to  a  twice 
daily  regime  to  make  it  more 
convenient. 

3.  Unlike  the  once-daily  oral 
formulation,  piroxicam  gel  should 
be  applied  every  six  to  eight 
hours. 

4.  There  have  been  isolated 
reports  that  fluconazole  may 
impair  the  efficacy  of  oral 
contraceptives,  although  a  causal 
role  for  the  antifungal  agent  has 
not  been  proved  and  is  not 
supported  by  experimental  data. 
Nonetheless,  discuss  this  with  the 
GP. 

Topical  anti-inflammatory 
agents  should  be  applied  to 
unbroken  skin.  If  this  girl  has  a 
wound  caused  by  a  hockey  stick 
rather  than  a  sprain,  counsel  her 
to  avoid  the  cut  or  graze  when 
applying  piroxicam.  Considering 
her  age ,  warn  her  also  of  the  risk 
of  temporary  skin  discolouration 
while  using  the  gel. 


MEET 
TWO  OF  YOUR 
MOST  IMPORTANT 
CUSTOMERS 

Pet  owners  are  as  health  conscious  about  their  pets  as  they  are  about 
themselves.  More  and  more  are  realising  the  benefits  of  adding  a  food 
supplement  to  their  pet's  diet,  which  is  why  we've  introduced  a  complete 
range  of  natural  and  effective  food  supplements. 
The  highly  successful  Vitapet  range-  from  Seven  Seas. 

With  a  national  press  and  TV  advertising  campaign  about  to  get  under  way, 
this  is  your  last  opportunity  to  receive  ggj^^uj 
out  Full  dealei  support  package, 
and  order  your  sloc  ks  before 


Caring  (or 
your  pet. 


t  ■  From  a  featherweighL.  j 
mt    ...  lo  a  heavyweight 


TH ! •  BEST  BET  F( )R  ANY  PET. 


=l~3 

m 

ft 

£1.95      £2.7!)      11. (is     £1,(55      tl.95     fi.li'J  j 

Seven  Seas  Veterinary  Division,  Marfleet, 
Hull  HU9  5NJ.  Tel:  0482  75234. 
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In  praise  of 
the  appraisal 

Many  people  find  the  idea  of  being  appraised  or  assessed  an  uncomfortable 
reminder  of  their  schooldays,  but  done  properly  it  can  benefit  staff  as  well  as 
management.  In  the  third  in  her  series  on  personnel  management,  the  NPA's 
head  of  training  Ailsa  Benson  emphasis  the  positive  side  of  the  formal 

appraisal  interview 


The  day  after  I  decided  to  write  this  article,  I 
was  in  a  meeting.  It  was  nothing  at  all  to  do 
with  appraisal  interviews,  but  in  the  middle, 
one  committee  member  said  "everybody 
needs  feed-back  on  what  they  have  done  and 
where  and  how  they  could  improve". 

We  may  not  always  like  the  idea  of  being 
told  how  we  are  doing  —  perhaps  because  for 
some  of  us  appraisals  are  an  unpleasant 
reminder  of  school  reports  and  the  reaction  to 
them  at  home!  But  in  an  honest  moment,  I 
think  most  of  us  would  like  to  have 
constructive  comments  on  how  we  are  doing 
and  how  we  could  improve. 

Yet,  the  mere  mention  of  appraisal 
interviews  is  likely  to  put  everybody  into  a 
negative  and  stressed  frame  of  mind,  quite 
contrary  to  the  attitude  that  should  be 
adopted!  So,  I  shall  begin  by  looking  at  the 
decided  benefits  of  appraisal  —  both  for  the 
appraisee  and  the  appraiser. 

(Throughout  this  article  I  will  be  writing 
about  formal  appraisal  interviews.  These  are 
not  a  substitute  for  the  informal  appraisals  that 
you  should  be  making  of  and  with  your  staff  on 
a  regular,  frequent  basis.) 

What  appraisal  achieves 

There  are  four  beneficiaries  from  a  good 
constructive  appraisal  scheme.  The  individual, 
the  manager,  the  organisation,  and  the 
customers.  An  individual  needs  feed-back  and 


guidance  on  performance,  while  the  manager 
needs  information  on  the  way  in  which  the 
individual  sees  his  job,  the  things  a  job  holder 
believes  have  gone  well,  and  the  problems  that 
have  been  encountered  in  getting  tasks 
completed.  The  manager  also  needs  to  know 
what  the  job  holder  sees  as  future 
development  possibilities. 

The  employer  (and  the  manager)  will  find 
that  a  well-run  appraisal  system  brings  better 
working  relationships,  and  helps  to  highlight 
priorities  and  problems.  It  can  also  provide  a 
general  sense  of  direction  for  the  staff.  More 
widely,  a  better  manager  and  motivated 
workforce  is  good  news  for  customers. 

The  benefits  of  appraisal  are: 

•  Improving  understanding  between 
manager  and  staff 

•  Setting  targets  for  the  future 

•  Identifying  training  needs 

•  Improving  performance 

•  Providing  information  for  future  salary  and 
promotion  reviews. 

Objective  of  the  interviews 

Perhaps  it  is  easier  to  start  by  saying  what 
appraisal  interview  are  not  about.  First  and 
foremost,  it  is  essential  to  understand  that  the 
appraisal  interview  is  not  an  opportunity  to 
berate  the  employee  for  all  misdemeanours 
(real  and  imagined) .  Nor  is  it  an  opportunity  for 
you  to  tell  the  employee  just  what  YOU  think 


s/he  should  be  doing/should  have  done/could 
do/will  do.  Nor,  contrary  to  many  appraisal 
schemes,  is  it  actually  an  opportunity  to 
review  and  agree  a  salary  increase. 

Whilst  clearly  an  appraisal  has  potential  for 
affecting  an  individual's  future  salary,  it  is  bad 
management  practice  to  do  the  two 
simultaneously;  money  is  a  great  distractor. 

You  really  need  to  think  very  specifically 
about  the  objectives  for  the  particular  scheme 
that  you  introduce,  but  most  importantly  each 
appraisal  is  about  the  particular  individual  in 
front  of  you.  Your  basic  objectives  should  be: 

•  A  review  of  progress  —  identify  any 
problems  and  their  possible  resolution 

•  Training  needs 

•  Potential  for  development. 

For  a  multiple  company,  the  information 
gleamed  from  an  appraisal  system  can  also 
assist  in  the  subsequent  processes  of  deciding 
salary  and  bonuses,  manpower  and  succession 
planning.  For  anyone,  appraisal  also  provides 
important  feed-back  on  your  selection  and 
training  procedures. 

The  most  important  thing  is  preparation, 
not  only  for  yourself,  but  also  of  the  potential 
appraisee.  Clearly  you  will  need  to  have 
defined  the  standard  against  which 
performance  is  being  appraised  —  these  could 
include  things  like  specific  targets  such  as 
sales,  profit,  housekeeping,  shrinkage  and 
staffing.  All  these  should  have  been  previously 
agreed  with  the  appraisee.  Other  standards 
might  include  things  like  time  keeping,  general 
manner  and  attitude,  and  personal 
appearance.  Some  include  competence, 
enthusiasm,  leadership,  initiative. 

To  summarise,  therefore,  you  will  need  to 
define  targets  in  three  broad  areas: 

•  Measurable  or  quantifiable  results 

•  Standards  reflecting  policies  of  the  firm 

•  Standards  concerned  with  personal 
qualities    and    work  characteristics. 

Give  the  appraisee  at  least  a  weeks  notice 
of  the  interview.  If  this  is  the  first  time 
someone  has  been  appraised,  then  have  a  brief 
preliminary  chat  with  them  explaining  the 
purpose,  emphasising  that  it  is  constructive 
and  not  destructive  in  approach. 

You  can  also  suggest  that  in  preparing  for 
the  appraisal  s/he  considers  specifically  the 
following  points: 

•  Performance  since  the  last  appraisal 
(against  any  agreed  targets) 

•  Tasks  performed  particularly  well  and  why 

•  Tasks  accomplished  over  and  above  the 
basic  requirements  for  the  job 

•  What  parts  of  the  job  give  the  greatest 
interest  and  satisfaction 

•  Which  parts  the  least  satisfaction  and 
lowest  interest 

•  What  ways  could  your  effectiveness  be 
improved 

•  What  have  been  the  major  obstacles  to 
progress 

•  What  help/guidance/training  do  you  need 

•  What  are  your  plans  for  the  next  year/two 
years/five  years. 

Note  that  these  are  essentially  'positive' 
points  rather  than  negative. 

You  need  to  think  too,  not  only  about  how 
long  the  interview  should  take  (at  least  an  hour 
for  a  manager's  job),  but  exactly  where  and 
when  you  are  going  to  hold  it.  Check  that  the 
person's  job  description  is  up-to-date. 

When  making  your  preparation,  do  be  sure 
that  you  are  realistic  and  avoid  what  is 
commonly  referred  to  as  the  halo  and  horns 
effect,  that  is,  particularly  good  or  particularly 
bad  performances  in  the  recent  past  colours 
Continued  on  p990 
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-  the  every  week 
story  of  pharmacy  folk 
episode  29. 

'WINTER  ILLS' 

If  your  business  suffers  from 
ills 

'  'And your  bunk  account 's 
feeling  the  chills 
I )on  7  miss  the  bus  - 
Please  contact  us  - 
And  we  '11  install  you  a  system 

called  PILLS"  ' 
with  thanks  to  Malcolm  Goldie 
M.R.PharmS,  our  PILLS  user 
from  Sunderland 


a/ten/  ^IfCfUfli 


A  MAGNUM  OF  CHAMPAGNE 
is  on  offer  from  Hadley  Hutt 
to  any  pharmacist  who  sends 
a  limerick  about  PILLS  to  us 
at  Stourport  and  which  is 
published  in  our 
advertisement. 

If  you  would  like  a 
magnum  of  champagne 
or  wish  to  contact  us: 


COMPUTING  LTD 

Nunn's  Corner,  Sandy  Lane, 

Stourport-on-Severn, 
Worcestershire  DY13  9QB. 
Telephone:  0299  827826 
Fax:  0299  827393 


BUSINESS  DEVELOPMENT 


your  overall  impression  of  performance  over 
the  whole  appraisal  period.  Obviously  if  you 
have  had  previous  appraisals,  then  you  will 
have  agreed  targets  against  which 
performance  can  be  measured. 

You  do  need  to  try  very  hard  to  be 
objective.  Remember,  too,  that  you  should  be 
preparing  for  a  meaningful  discussion! 

It  is  quite  difficult  sometimes  to  avoid 
subjective  biases,  so  think  about  how  other 
members  of  staff  appear  to  respond  and 
respect  the  individual  concerned.  If  you  have 
a  number  of  appraisal  interviews  to  do  then  do 
spread  them  out.  An  hour  may  not  seem  a  long 
time,  but  it  should  be  fairly  intense.  To  go 
straight  from  one  appraisal  interview  to 
another  is  bad  for  you,  and  the  person  who 
gets  you  at  the  end  of  the  day! 

Points  you  need  to  think  about  preparing 
for  an  appraisal  interview  are: 

•  Agree  time,  length  and  location  for 
interview 

•  For  new  appraisees,  explain  the  format  and 
procedure 

•  Prepare  yourself  by  looking  at  the  job 
description  and  the  standards  of  performance 
over  the  last  period 

•  Help  the  appraisee  prepare  for  the 
appraisal  interview 

•  Think  about  targets  and  special  projects  for 
the  forthcoming  period 

•  Liaise  with  other  members  of  the  team. 


The  interview  itself 

Remember  this  is  a  two  way  dialogue;  rather 
as  with  a  selection  interview,  the  appraisee 
should  be  doing  the  most  talking,  not  the 
appraiser. 

A  good  interview  always  follows  a 
structure,  so  make  sure  you  know  where  to 
start.  Perhaps  it  will  be  homing  in  on 
something  that  the  appraisee  has  done 
particularly  well  in  the  last  year  —  or  looking 
at  targets.  The  main  thing  is  to  get  the 
appraisee  to  say  first  how  they  feel  they  have 
performed. 

If  the  appraisal  is  contrary  to  yours,  then 
explore  why.  Maybe  the  appraisee  is 
underrating  their  performance  —  or  maybe 
you  are  being  hypercritical.  Maybe  too  the 
appraisee  has  either  misunderstood  what  they 
were  supposed  to  be  doing,  or  has  had  to 
overcome  some  obstacles  about  which  you 
have  been  unaware. 

You  may  have  got  some  bullets  to  fire,  but 
if  you  do  want  to  ' '  execute ' '  your  employee , 
then  an  appraisal  interview  is  not  the  place, 
that  is  for  a  disciplinary  interview. 

Listen  carefully  to  what  the  employee  is 
saying  —  use  those  open  ended  questions  we 
said  were  so  important  in  recruitment 
interviews  —  the  sort  of  ones,  that  begin  with 
what,  why,  when,  how,  where,  which.  Be 
prepared  to  have  to  do  an  about  turn  on  what 
you  thought  had  really  happened. 

It  is  quite  possible  you  do  not  have  all  the 
available  information  at  your  fingertips.  Be 
alert  for  possible  signs  of  the  appraisee  feeling 
obliged  to  cover  up  for  failings  of  another 
colleague  —  perhaps  superior  or  inferior  to 
him.  And  don't  argue!  If  you  and  the  appraisee 
cannot  agree  —  explain  your  reasons  and 
listen  to  his.  If  you  still  think  you  are  right  (are 
you  sure?)  then  make  a  note  of  your 
disagreement. 

Think  too  about  the  personality  of  the 
person  you  are  interviewing.  Perfectionists 
tend  to  be  hypercritical;  quiet  people  may 
under-rate  their  achievements.  Help  them, 
frame  your  questions  carefully,  and  try  to  keep 


the  interview  flowing  smoothly.  After  you 
have  finished  discussing  a  particular  aspect 
with  the  appraisee,  try  and  summarise  in  a 
statement  the  assessment  on  that  particular 
point  —  something  on  which  you  should  both 
agree,  and  can  actually  be  written  down  on  the 
appraisal  record  form. 

At  the  end  of  the  interview,  agree  what 
action  is  to  be  taken,  both  by  yourself  and  the 
candidate.  Formally  agree  targets  for  the  next 
period.  I  would  strongly  recommend  that  you 
both  sign  a  form  which  summarises  these 
targets,  and  the  assessment  of  the 
performance  over  the  period  to  date. 

Administrative  mechanics 

It  is  difficult  in  an  article  such  as  this  to  lay 
down  a  complete  administrative  procedure. 
Clearly  what  works  well  in  a  one  man,  one 
pharmacy  operation  would  be  totally 
inappropriate  for  a  multiple.  Perhaps  the  main 
thing  is  that  there  is  some  written  record,  for 
example,  a  copy  of  the  mutually  agreed 
statement  of  assessment.  Also  a  note  of  the 
targets  for  the  forthcoming  period.  Record 
any  action  that  you  have  undertaken  to  do,  and 
record  when  it  has  been  completed.  There  are 
probably  as  many  appraisal  record  forms  in 
operation  as  there  are  companies  operating 
appraisal  schemes. 

For  each  of  the  targets  you  identified 
earlier,  there  are  a  number  of  ways  of  actually 
measuring  these.  You  could,  for  example, 
simply  use  the  "short  essay  approach"  where 
you  write  freely  on  the  individual  target.  Or 
you  can  use  some  kind  of  scale.  A  simple 
numerical  one  would  run,  perhaps,  from  one 
to  five,  with  one  being  outstanding  and  five 
being  totally  unsatisfactory.  The  mid-points 
could  either  be  defined,  or  simply  used  as  a 
broad  'fix'  for  you  to  use.  You  could  perhaps 
use  criteria  such  as  "almost  always 
achieves",  "usually achieves",  "more often 
does  not  achieve",  or  "invariably  fails  to 
achieve".  Then  mark  each  target  against 
these  criteria,  and  whatever  you  do,  try  and 
keep  it  simple.  I  have  seen  some  wonderfully 
sophisticated  paperwork  systems  which  have 
usually  ended  up  in  the  bin  as  they  are  totally 
unworkable. 

Finally  don't  just  use  the  formal  appraisal 
interview  for  providing  feedback  to  your 
employees.  Appraise  frequently  —  be 
particularly  on  the  lookout  for  good  things.  If 
something  has  gone  wrong,  don't  just  make  a 
note  of  it  to  bring  it  up  at  the  appraisal 
interviews.  Find  time  (and  privacy)  to  discuss 
the  problem  as  soon  as  possible.  An  article 
such  as  this  will  not  train  you  to  "do"  appraisal 
effectively .  You  need  to  attend  an  "  off  the  job 
course"  for  that! 
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PROVEN 

EFFECTIVE 


At  last  a  complementary  skin 
maintenance  programme  that  is  not  only 
recommended  by  dermatologists 
and  doctors,  but  is  so  effective  that  your 
customers  actually  recommend 
it  to  each  other. 

The  art  of  skin 
maintenance 

Recommend  all  3  products 
to  use  on  a  wide  range  of  problem 
dry  skin  conditions. 
Cream  E45:  Britain's  biggest  selling 
emollient  and  6th  largest 
OTC  product  in  pharmacy.  It  can  be 
relied  upon  to  soothe  and  help 
relieve  a  wide  range  of  dry  skin  conditions 
from  sunburn  to  the  dry  stages 
of  eczema. 
Wash  E45:  A  dermatological  washing 
cream  for  the  whole  body. 
It's  unique  non-drying  formula  actually 

cleans  effectively  without 
removing  the  skin's  natural  barrier  of  oils. 

Bath  E45:  The  latest  addition  to 
the  E45  programme.  Ideal  for  soothing 

widespread  dry  skin  conditions, 
because  of  its  long  lasting  emollient  effect. 

The  E45  skin  maintenance 
programme,  because  the  customer 
is  always  right. 


SKIN 


Behind  the  beat  names 


No.  1  recommended  brand 

New,  improved  tablet  formulation 

New  handy,  portable  sizes  of  tablets 
and  liquid 

Gavison  is  specifically  effective 
against  heartburn 

Ready  for  action 

Direct  promotional  campaign  to 
consumers  from  January  1991 

Customers  will  be  asking  you  for 
Gaviscon  by  name 

Have  the  new  packs  in  stock  and  on 
display 

Ask  your  representative  about  new 
consumer  information  and 
display  items 


® 


For  customers  who  demand 
heartburn  relief 


Pharmacy  Prescribing  Information 

Active  Ingredients:  Liquid:  Sodium  Alginate  BPC  500mg,  Sodium  Bicarbonate  Ph. Eur.  267mg,  Calcium 
Carbonate  Ph. Eur.  160mg  per  10ml  dose.  Caviscon  250  Tablet:  Alginic  Acid  BPC  250mg,  Sodium 
Bicarbonate  Ph. Eur.  85mg,  Aluminium  Hydroxide  Gel  BPC  50mg,  Magnesium  Trisilicate  Ph. Eur.  / 
12.5mg  per  tablet.  Indications:  Caviscon  Liquid:  Heartburn,  including  heartburn  of  pregnancy,  I 
dyspepsia  associated  with  gastric  reflux,  hiatus  hernia  and  reflux  oesophagitis.  Caviscon  250:  Heartburn  ^ — 
and  acid  indigestion.  Contra-indications:  None  known.  Dosage  Instructions:  Adults  and  children  over  12: 


10-20ml,  children  6-12: 5-10mi  liquid  after  meals  and  at  bedtime.  Caviscon  250  Tablets:  Adults  and  children 
over  12:  2  tablets  to  be  chewed  thoroughly  as  required.  Children  under  12:  not  recommended. 
Note:  10ml  liquid  contains  6.2mmol  sodium.  One  Gaviscon  250  tablet  contains  1.02mmol  sodium. 
Both  liquid  and  tablet  forms  of  Gaviscon  are  sugar-free.  Product  Licence  Nos:  44/0058  Liquid 
Gaviscon.  44/0103  Gaviscon  250.  Further  information  is  available  on  request  from:  Reckitt  &  Colman 
Products,  Dansom  Lane,  Hull  HU8  7DS.  'Gaviscon  is  a  registered  trade  mark. 


WHO'LL  TAKE  CARE  OF  SALES 


WHILE  YOU  TAKE  CARE 
OF  BUSINESS 


Paracodol  will  be  building  new  sales  through  an  exciting 
Nationwide  campaign  in  the  national  press  and  women's 
magazines,  backed  by  impressive  PR  support. 

Paracodol  still  offers  you  one  of  the  best  POR  ratios  of  all 
strong  analgesics. 

Paracodol  offers  fast,  strong  and  effective  relief  from 
persistent  pain,  and  it's  gentle  on  the  stomach.  It's  the 
name  your  customers  can  trust. 


Paracodol's  strength  against  pain  and  strength  of  promotion 
offers  you  stronger  sales.  Recommend  Paracodol  to  build  even 
better  business. 

PAIN  CAN'T  HIDE  FROM 


PARACODOL 


PARACODOL  and  FISONS  are 
Registered  Trade  Marks  of  Fisons  pic. 
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A  blinding  headache 

Migraine  affects  between  10  and  20  per  cent  of  the  population,  and  the  headaches  and  associated  symptoms  can  be 
particularly  distressing.  Eileen  Wilson,  MRPharmS,  looks  at  the  disorder  and  its  management 


The  word  migraine,  though 
French  in  origin,  is  derived  from 
the  Greek  hemicrania  and  means 
a  pain  on  one  side  of  the  head. 
However  the  term  is  used  to 
describe  headaches  involving  the 
whole  head  and  associated 
symptoms. 

Migraine  is  a  familial  disorder 
—  a  family  history  is  reported  in  at 
least  50  per  cent  of  cases  —  and 
more  women  are  affected  than 
men.  The  disorder  usually  starts 
between  the  ages  of  ten  and  30, 
although  it  can  appear  at  any  age. 
It  varies  in  frequency  and 
duration,  and  may  be  associated 
with  anorexia,  nausea,  vomiting, 
and  neurological  and  mood 
disturbances. 


Tpes 


Two  major  types  are  recognised: 

A.  Classical  migraiie,  which 
accounts  for  20  to  30  per  cent  of 
cases,  is  on  one  side  of  the  head 
(unilateral)  and  accompanied  by  a 
prodrome  (aura)  of  nausea  and/or 
vomiting  and  visual,  sensory  or 
speech  disturbances. 

B.  Common  migraine  is  not 
associated  with  sharply  defined 
neurological  disturbances, 
prodromes  are  vague  and  may 
include  fatigue,  gastrointestinal 
upset  and  psychic  disturbances. 

Characteristics 

Sufferers  learn  to  recognise  signs 
of  a  prodrome,  which  occurs 
several  hours  or  even  a  day  or  two 
before  an  attack.  The  cause  is 
believed  to  be  a  chemical 
imbalance  in  the  hypothalamus 
which  results  in  mood  variations, 
increased  energy  and  thirst.  The 
headache  may  start  as  a  pain  over 
the  temple  and  is  caused  by 
vasodilation. 

In  two  out  of  three  sufferers 
the  pain  is  unilateral.  Like  most 
migrainous  symptoms,  the 
location  is  variable  —  the  frontal 
and  temporal  regions  of  the  brain 
are  the  usual  sites,  but  the  back  of 


the  eye,  whole  head,  face,  neck  or 
shoulders  may  be  involved. 

It  tends  to  start  as  a  dull  ache 
gradually  becoming  more  severe, 
with  a  throbbing  sensation 
developing  as  veins  pulsate.  Most 
sufferers  experience  nausea  and 
may  vomit  with  the  attack. 
Changes  in  gastrointestinal 
motility  may  result  in  loose 
bowels.  Photophobia  is  common 
and  many  sufferers  may  prefer  to 
lie  down  in  a  darkened  room. 

Accompanying  neurological 
symptoms  include  isolated  areas 


Table.  Neurological  symptoms  that  can  accompany  migraine 

Fainting 
Confusion 

Numbness  of  mouth,  tongue  and  hands 
Diplopia  (double  vision) 
Vertigo 
Slurred  speech 

Dysphasia  (difficulty  in  speaking) 

Hysteria,  aggression  and  other  behavioural  changes 


of  blindness  (scotomas)  bordered 
by  streaks  of  light  or  hallucin- 
ations, and  other  signs.  There 


may  also  be  coldness  of  the 
extremeties  and  paraesthesias 
(abnormal  sensations). 
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About  50  per  cent  of  sufferers 
•     have  one  to  four  attacks  per  month 
though  some  may  have  ten  or 
more.  Untreated  attacks  can  last 
for  hours  or  even  days. 

Other  headaches 

Other  types  of  headache  seen 
commonly  in  the  pharmacy  are 
tension  headache  and  sinusitis. 
Tension  headache  is  related  to 
stressful  situations  and  is  caused 
by  involuntary  muscle  contraction 
of  scalp  and  neck  muscles.  Pain, 
described  as  a  "vice  round  the 
head",  is  felt  at  the  back  of  the 
neck,  over  the  top  of  the  head  or 
over  the  forehead. 

In  sinusitis,  pain  is  felt  over  or 
below  the  eyes.  Sinusitis  is  usually 
preceded  by  a  cold  that  blocks  the 
nose.  As  a  result  of  bacterial 
infection,  pus  is  produced  and 
causes  inflammation  and 
stretching  of  the  periosteum 
which  can  lead  to  severe  pain. 

Meningitis  is  also  associated 
with  headache.  It  is  characterised 
by  intense  pain  and  a  stiff  neck 
which  results  from  muscle 
contraction,  and  if  suspected, 
medical  referral  is  essential. 

Trigger  factors 

About  10  per  cent  of  men  and  over 
20  per  cent  of  women  are  affected 
by  migraine.  Sufferers  tend  to 
have  a  lower  pain  threshold  than 
non-sufferers.  The  commonest 
trigger  factors  are  diet  and  stress. 

Fasting  can  bring  on  an  attack 
possibly  through  hypoglycaemia. 
Migraine  sufferers  have  been 
shown  to  have  more  prolonged 
hypoglycaemia  following  insulin 
administration  than  non-sufferers. 
And  migraine  sufferers  have  a 
smaller  rise  in  blood  glucose  in 
reponse  to  glucagon  stimulation 
than  non-sufferers. 

Cheese,  chocolate,  tea  and 
coffee  are  among  other  well 
known  culprits.  Tyramine  and 
phenylalanine  are  believed  to  be 
the  amino  acid  mediators  that 
trigger  attacks,  while  caffeine 
prevents  the  breakdown  of  cyclic 
AMP  which  plays  a  major  role  in 
the  sympathetic  nervous  system. 

Stress  or  relief  of  stress  can 
trigger  an  attack.  A  possible 
mechanism  may  be  increased 
production  of  adrenaline  or 
noradrenaline. 

Other  causative  agents  include 
alcohol,  nitrates  and  other 
vasodilators,  sleep,  hypertension 
and  hormonal  changes  in  women. 
Premenstrual  migraine  may  be 
caused  by  a  sudden  drop  in 
progesterone  levels,  although 
water  retention  that  accompanies 
periods  could  also  be  a  factor. 


Mechanisms 

Migraine  was  originally  thought  to 
be  vascular  in  origin,  being  caused 
by  dilation  of  scalp  arteries  which 


exert  pressure  on  pain  fibres. 
However  evidence  now  points  to 
a  neurogenic  basis  for  the  disorder 
with  the  neurotransmitter 
5-hydroxytryptamine  (5-HT) 
playing  an  important  role. 

Attacks  appear  to  be  brought 
on  by  changes  in  the  activity  of 
monoaminergic  neurones  in 
response  to  various  trigger 
factors  as  mentioned  above. 
Complex  blood  flow  changes  are 
induced  by  sympathetic  neurones 
which  take  up  5-HT  and  release  it 
along  with  noradrenaline,  and 
neurones  in  the  brainstem  that 
contain  both  neurotransmitters. 

5-HT  is  also  released  from 
neurones  around  the  distended 
blood  vessels  and  a  "sterile" 
inflammatory  response  occurs 
within  the  lumem.  Histamine  and 
heparin  may  also  be  released  from 
mast  cells  and  basophils  leading  to 
a  local  action  of  5-HT  in  producing 
pain  by  activating  pain  receptors. 
5-HT  also  acts  on  the  area 
postrema  (vomiting  centre)  in  the 
brain  and  its  release  could  trigger 
the  nausea  and  vomiting  that 
accompanies  migraine. 

Further  evidence  to  support 
the  role  of  5-HT  comes  from  the 
observation  that  platelet 
concentrations  fall  in  most 
patients  at  the  onset  of  a  migraine 
attack  and  in  some  there  is  a  rise 
in  urinary  metabolites  of  5-HT 
such  as  5-hydroxyindoleacetic 
acid.  Migrainous  attacks  can  also 
be  triggered  by  agents  like 
reserpine  which  release  5-HT 
from  tissue  stores. 

Neurological  symptoms  that 
accompany  the  prodrome  are 
thought  to  be  caused  by 
vasoconstriction  of  intracranial 
arteries,  resulting  in  local 
ischaemia  of  specific  regions  of  the 
brain.  Vasconstriction  is  followed 
by  vasodilatation  of  extracranial 
arteries,  oedema  and  swelling 
which  activates  pain  fibres. 

Management 

Prevention  of  symptoms  is  of  the 
utmost  importance  and  although 
many  patients  are  aware  of  their 
particular  trigger  factors,  some 
may  not  be.  Pharmacists  should 
advise  on  avoidance  of  potential 
triggers  especially  diet  and  stress. 

Pharmacists  should  also  be  on 
the  lookout  for  the  development  of 
migraine  in  patients  who  have 
recently  started  on  antihyper- 
tensives, hormone  replacement 
therapy  or  oral  contraceptives. 
These  sufferers  should  be 
referred  to  the  prescriber,  as  a 
change  in  medication  may  be 
required. 

OTC  analgesics  for  migraine 
are  based  on  aspirin,  paracetamol 
or  ibuprofen  on  their  own  or 
combined  with  codeine,  caffeine 
or  an  antihistamine.  Drug 
absorption  during  a  migraine 
attack  can  vary  and  nausea  and 
vomiting  are  usually  associated 
with  inhibition  of  gastric  motility 


and  gastric  stasis.  As  absorption 
may  be  delayed,  any  treatment 
should  be  taken  at  the  first  sign  of 
an  attack. 

Analgesics 

Aspirin  has  analgesic,  antipyretic 
and  anti-inflammatory  actions.  On 
its  own  it  suppresses  aching  pain 
of  low  intensity  that  occurs  with 
headaches  but  has  no 
psychological  effects.  It  is  often 
combined  with  codeine  which 
modifies  the  psychological 
response  to  pain  and  suppresses 
pain  sensations.  Aspirin  also  has 
an  anti-platelet  effect  which  may 
contribute  to  its  efficacy  in 
relieving  migraine. 

The  analgesic  effect  of  aspirin 
is  believed  to  be  mediated  through 
inhibition  of  prostaglandin 
synthesis  by  blocking  the 
production  of  the  enzyme  cyclo- 
oxygenase.  Prostaglandins  of  the 
E  series  enhance  the  effect  of  pain 
mediators  such  as  bradykinin  and 
histamine. 

The  dose  range  for  migraine 
relief  is  600mg  every  four  to  six 
hours  as  necessary,  but  aspirin 
should  not  be  given  to  children 
under  the  age  of  12  because  of  a 
possible  link  with  Reye's 
syndrome.  Patients  may 
experience  nausea,  vomiting, 
indigestion  or  heartburn  and  so 
should  be  advised  to  take  aspirin 
with  or  after  food. 

Aspirin  is  poorly  soluble  in 
aqueous  media.  Soluble  tablets 
are  formulated  to  produce  a 
calcium  or  sodium  salt  and  are  less 
likely  to  cause  gastric  irritation  and 
have  a  quick  onset  of  action. 
Enteric  coated  tablets  will  have  a 
delayed  onset  of  action  and  are  not 
suitable  for  migraine  relief. 

Aspirin  should  be  avoided  in 
those  with  a  history  of  peptic  ulcer 
as  gastric  haemorrhage  may  be 
exacerbated.  Some  4  per  cent  of 
asthmatics  are  hypersensitive  to 
aspirin  and  symptoms  such  as 
urticaria,  rhinitis  and 
bronchospasm  may  result  on 
administration. 

Drug  interactions  include 
displacement  of  anticoagulants 
from  their  protein  binding  sites 
leading  to  prolongation  of  bleeding 
time  and  an  enhancement  of  the 
hypoglycaemic  effects  of 
sulphonylureas  such  as 
chlorpropamide  and  tolbutamide. 

Paracetamol  has  analgesic 
and  antipyretic  effects  but  little 
anti-inflammatory  action.  It  has  a 
similar  mechanism  of  action  to 
aspirin  but  inhibits  prostaglandin 
synthetase. 

In  doses  of  lg  up  to  four  times 
daily,  paracetamol  suppresses 
mild  pain.  Bioavalibility  is  high  with 
peak  blood  levels  occurring  30 
minutes  after  ingestion.  Protein 
binding  is  low,  at  around  25  per 
cent.  In  normal  doses  adverse 
effects  are  infrequent  and  include 
rash,  neutropenia  and 
pancytopenia. 


Toxic  doses  produce  CNS 
effects,  depression,  coma, 
convulsions  and  death.  Liver 
damage  and  jaundice  can  result 
from  chronic  ingestion  of 
paracetamol.  Patients  should  be 
warned  against  taking 
paracetamol  with  other 
proprietary  medicines  such  as  flu 
remedies  because  of  the  dangers 
of  overdose. 

Ibuprofen  has  analgesic, 
antipyretic  and  anti-inflammatory 
activity.  A  200-400mg  dose  is 
sufficient  for  analgesic  activity  and 
the  maximum  daily  dose  allowable 
for  OTC  use  is  l,200mg  of 
ibuprofen.  It  causes  less  gastric 
irritation  than  aspirin  but  should 
also  be  taken  with  meals  as  it  can 
cause  indigestion,  nausea  and 
diarrhoea.  Ibuprofen  should  also 
be  avoided  in  peptic  ulcer. 

Cross-sensitivity  occurs 
between  aspirin  and  ibuprofen  and 
the  latter  should  also  be  avoided  in 
asthmatic  patients.  Ibuprofen 
interacts  with  lithium  by  reducing 
its  clearance  by  the  kidneys  and 
raising  blood  levels. 

Codeine  is  included  in  many 
OTC  analgesics  in  combination 
with  paracetamol  or  aspirin.  A 
dose  of  at  least  15mg  is  required 
for  analgesia.  It  is  useful  for 
moderate  pain  and  the  effect  lasts 
for  about  four  hours.  Constipation 
is  the  principle  side  effect. 

Caffeine  is  also  included  in 
some  products  to  stimulate 
mental  activity.  However  it 
promotes  wakefulness  and  may 
prevent  the  sleep  which  helps 
relieve  migraine  in  some 
sufferers. 

Antihistamines,  such  as 
cyclizine  or  buclizine,  may  be 
included  in  migraine  remedies  for 
their  antiemetic  action. 
Drowsiness  is  the  main  adverse 
effect  seen  and  patients  should  be 
advised  against  driving  or 
operating  machinery. 


Alternative  therapy? 

Feverfew  has  in  recent  years 
been  shown  to  be  useful  in 
migraine.  Activity  is  thought  to  be 
due  to  parthenolide  and  other 
sesquiterpene  lactones,  which 
inhibit  prostaglandin  production 
and  arachidonic  acid  release  giving 
feverfew  antiplatelet  and 
antifebrile  actions.  It  has  also  been 
shown  to  inhibit  secretion  of  5-HT 
from  platelets. 

Side  effects  include  allergic 
contact  dermatitis  and  soreness  or 
ulceration  of  the  mouth.  It  also  has 
a  mild  tranquillising  effect.  In  folk 
medicine  feverfew  was  used  as  an 
abortifacient  and  it  should  not  be 
given  to  pregnant  women. 

Clinical  trials  have  shown  that 
feverfew  gives  effective 
prophylaxis  against  migraine. 
However  long  term  safety  has  not 
yet  been  established  and  no 
product  licences  have  been  given 
for  use  in  migraine. 
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If  you  think  ahead  to  Christmas,  it  may  be  hard  to  believe  that  our  eating 
habits  are  improving!  But  the  festive  season  is  simply  one  of  the  episodes  of 
over-indulgence  that  intersperse  a  trend  to  healthy  eating.  It  is  this  trend, 
some  believe,  that  is  keeping  the  indigestion  market  virtually  static. 


Healthy  eating  keeping 
indigestion  at  bay 


We  are  snacking  more,  eating  more  fast 
foods,  suffering  more  stress  and  travelling 
more  —  all  factors  which  might  induce 
growth  in  the  indigestion  market.  But  we 
are  also  eating  better  and  drinking  less 
alcohol  —  a  trend  to  healthy  eating  which 
has  offset  these  other  factors,  according  to 
market  analysts  Mintel. 

In  a  special  report  they  estimate  the 
value  of  the  market  last  year  at  £36m  (rsp), 
£10m  above  the  1984  value.  This  works  out 
at  £28m  at  1984  constant  prices,  say  Mintel 
(see  Table  1). 

Market  researchers  Nielsen's  figures 
also  show  a  slow  market  growth.  They 
value  the  market  in  pharmacies  and 
grocers,  some  60  per  cent  of  the  total,  at 
£28. 6m  (rsp)  in  the  year  to  May/June  1990, 
a  1  per  cent  increase  over  the 


corresponding  figure  in  1989  (see  Table  2). 

Manufacturers'  figures  and  reasons  for 
poor  growth  tend  to  agree  with  the  above. 
Discrepancies  are  seen,  however,  in 
manufacturers'  estimates  of  the  value  of  the 
market  (from  £28. 5m  to  £43m),  and 
consequently  of  their  brand  shares  within  it. 
This  variance  arises  because  of  differences 
in  the  ways  they  define  the  market. 

The  complicating  factor  is  the  Limited 
List,  which  resulted  in  the  delisting  of  some 
products  from  the  NHS  in  1985.  None  of 
the  delisted  brands  are  Prescription  Only 
Medicines,  so  they  can  be  sold  over  the 
counter.  But  some  brands  have  variants  on 
the  White  List,  which  are  also  prescribable. 

Gaviscon,  Altacite  Plus  and  Asilone  are 
the  products  creating  much  of  the 
discrepancy  over  brand  shares  in  the 


market,  Mintel  believe.  They  say  that  some 
sources  view  them  as  OTC  remedies, 
whereas  other  class  them  in  a  separate 
semi-ethicals  sector. 

Tie  mkthicals 

Manufacturers  of  so-called  semi-ethicals 
seem  to  be  trying  to  clarify  the  situation,  by 
developing  within  their  brands  a  range  for 
OTC  sale,  and  one  for  prescriptions  and 
professional  recommendation. 

Reckitt  &  Colman  are  the  latest  to  have 
done  this,  with  their  brand  Gaviscon  (C&D, 
November  17,  p878).  "Portability"  was 
the  key  word  behind  the  launch  of  Gaviscon 
250  tablets,  a  lower  strength  variant  blister- 
packed  in  6s  and  24s,  and  a  100ml  Gaviscon 
Continued  on  pl024 
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liquid.  The  full  strength  60  tablets  pack,  in 
three  by  20-tablet  tubes,  and  the  larger 
liquids  have  been  retained  for  supply  on 
prescription,  and  pharmacist 
recommendation. 

Marketing  manager  Dr  Alan  Raymond 
says:  "Gaviscon  has  been  very  successful 
in  the  prescription  market,  and  is  the 
leading  indigestion  brand  recommended  by 
pharmacists  and  assistants.  But  to  grow  the 
brand  further,  we  need  to  increase  our 
share  of  the  self  purchase  market .  To  do 
that,  we  have  tailor-made  products  to  suit 
those  consumers." 

Dr  Raymond  believes  that  the  self 
purchase  segment  of  the  market  will 
become  increasingly  important,  influenced 
by  pressure  on  GPs'  prescribing  budgets, 
and  the  trend  to  self  medication.  The 
company  is  trying  to  recruit  new  users  by 
targeting  frequent  heartburn  sufferers  — 
so-called  heavy  users  —  with  a  £lm 
promotional  campaign,  their  first  ever  to 
consumers. 

Advertisements  will  appear  in  general 
interest  and  women's  magazines  in  the 
New  Year.  In-store  support  material, 
consumer  leaflets,  and  pharmacy  assistant 
training  material  are  also  available. 

Reckitt  &  Colman  say  that  with  the 
indigestion  market  in  pharmacies  is 
declining  —  down  some  3.2  per  cent,  but  up 
14  per  cent  in  grocers  —  these  activities 
will  benefit  the  pharmacist,  because 
Gaviscon  remains  exclusive  to  pharmacy. 
"The  pharmacy  market  is  declining  because 
brands  like  Rennies,  Setlers  and  Bisodol  are 
moving  into  grocers.  Pharmacy  is  becoming 
the  domain  of  the  extra  strength,  medically 
endorsed  products,"  says  Dr  Raymond. 

It  is  from  this  group  of  products  that  he 
believes  market  growth  will  come.  "The 
UK  market  will  mature  in  a  similar  manner 
to  that  in,  for  example,  the  United  States  or 
Australia.  We  will  see  greater  segmentation 
and  development  of  the  extra  strength 
products,"  Dr  Raymond  predicts. 

Crookes  differentiated  their  Asilone 
brand  into  an  OTC  range  and  a  prescription 
range  in  July  (C&D,  July  28,  pl34),  the 
former  being  given  a  '  'consumer  friendly" 
look,  and  the  latter  retaining  a  more 
"medical"  look. 

The  ex-Rorer  brand  had  little  awareness 
as  a  consumer  brand,  although  it  was  the 
second  largest  prescription  brand  and  was 
recommended  by  some  49  per  cent  of 
pharmacists,  says  marketing  manager  Alan 
Napier.  Now  Crookes  hope  to  build  on  this, 
but  at  the  same  time  make  Asilone  be 
approachable  and  sympathetic  to 
consumers,  says  Mr  Napier. 

The  front  of  packs  in  the  consumer 
range  —  Asilone  liquid  100ml  and  300ml, 
and  tablets  30s  —  emphasises  Asilone's 
uses  in  bold  text  using  more  readily 


£250, 000  supporting  Aludrox 's  new  look 

understood  words,  with  more  detailed 
information  on  the  back,  say  Crookes.  The 
prescription  range  consists  of  Asilone 
suspension  and  the  infant  suspension,  which 
has  been  discontinued  temporarily  while 
being  reformulated  with  a  longer  shelf  life. 

The  company  supported  the  "launch" 
of  the  OTC  range  with  material  for 
consumers,  pharmacy  assistants  and  in- 
store  display.  They  also  ran  their  first  ever 
television  advertisement  for  Asilone  for  five 
weeks  during  October  and  November. 
Support  for  Asilone  is  ongoing:  "We 
relaunched  the  brand  and  are  committed  to 
supporting  it,"  says  Mr  Napier. 

Charwell  relaunched  their  Aludrox  brand 
with  a  new  pack  design  (C&D,  October  13, 
p648).  The  tablets  are  already  available, 
and  the  liquid  is  coming  on-shelf  this  month. 
The  company  says  the  new  packaging 
presents  a  more  modern,  attractive, 
consumer  image,  and  expect  it  will  increase 
sales  dramatically. 

Support  for  Aludrox  includes  a  £250,000 
advertising  campaign  in  the  national  Press, 
which  is  being  up-weighted  this  month  to 
coincide  with  the  Christmas  demand,  say 
Charwell.  Consumer  leaflets,  an 
information  service,  and  point  of  sale 
material  are  also  available. 

Rhone-Poulenc  Rorer  are  promising  a 
renewed  focus  and  a  "significant  amount  of 
money"  behind  Maalox  within  pharmacy  for 
1991 .  "We  are  looking  to  increase  our 
market  penetration  with  increased 
pharmacist  support  for  Maalox  Plus  and  the 
whole  range,"  says  OTC  business  manager 
Rob  Whitemore.  Rorer's  other  brand 
Aligcon,  is  on  the  White  List  and  is  not 
promoted  to  consumers. 


A  still  from  the  Asilone  TV  commercial 


One  look  for  prescriptions,  another for  OTC  sale 

Merrell  Dow's  Kolanticon,  too,  is  not 
promoted  to  consumers,  although  the 
company  produces  a  500ml  size  for  NHS 
prescriptions  and  a  "consumer  friendlier" 
200ml  pack  for  pharmacist 
recommendation. 

Roussel  were  one  of  the  first  in  1985  to 
target  their  product  Altacite,  which  had 
been  predominantly  on  prescription,  at 
more  serious  sufferers  for  OTC  use.  And 
Warner-Lambert,  who  make  Gelusil,  are 
currently  test  marketing  another  brand, 
Remegel  chewy  indigestion  squares,  in  the 
Tyne  Tees  television  area  only. 


Table  1:  Indigestion  remedies  market  size, 
1984-89 


£m  rsp  at 

Index 

£m  rsn  at 

Index 

current 

1984 

prices 

constant 

1984 

prices 

26.0 

100 

26.0 

100 

1985 

27.0 

104 

25.5 

98 

1986 

29.0 

112 

26.5 

102 

1987 

31.0 

119 

27.0 

104 

1988 

33.0 

127 

27.0 

104 

1989(est) 

36.0 

135 

28.0 

108 

Source:  Mintel  Special  Report,  Consumer 

Healthcare,  1989 


"Popular"  remedies 

Nicholas  Laboratories  are  the 
acknowledged  brand  leaders  in  the  market, 
with,  they  say,  a  51 .4  per  cent  volume  and 
55.2  per  cent  value  share  of  a  £36m  market. 
Unlike  market  researchers,  Nicholas 
believe  that  the  increase  in  the  number  of 
"lifestyle"  indigestion  sufferers  has  been 
reflected  in  the  market  place,  and  report  a 


Harrods  cookbook  on  offer  with  Rennie  Gold 

13  per  cent  year  on  year  rise  in  value  (up  6 
per  cent  volume). 

The  company  further  believes  that  the 
launch  of  Rennie  Gold  in  Autumn  1989 
reinforced  their  strong  position.  The  variant 
was  developed  to  meet  the  consumer 
demand  for  premium  OTC  products  with 
recognisable  benefits,  say  Nicholas. 

Support  for  Rennie  is  ongoing,  and 
Nicholas  plan  to  spend  £2. 5m  on  advertising 
in  1991.  A  current  consumer  promotion  on 
Rennie  Gold  through  community 
pharmacies  offers  consumers  the  chance  to 
send  away  for  the  Harrods  cookbook  at  a 
special  offer  price  until  February  28,  1991 . 

Leaflets  detailing  the  offer  are  in  a 
prepacked  counter  display  unit  containing 
eight  packs  each  of  10s  and  20s.  The  unit  is 
offered  at  a  special  price,  with  two  free 
packs  of  each  size,  and  a  free  Harrods 
cookbook  for  displaying  the  unit  for  at  least 
four  weeks. 

Smithkline  Beecham  rank  number  two  in 
the  market,  which  they  value  at  £39m,  and 
claim  a  32  per  cent  share.  Setlers 
outperformed  the  1  per  cent  volume  market 
growth,  up  8.5  per  cent,  say  SB. 

Consistent  growth  has  come  from 
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The  Setters  range,  extended  by  Tumi 

innovative  advertising  and  the  introduction 
of  Setters  Turns  in  1986,  which  introduced 
new,  younger,  and  predominantly  female 
users  to  the  indigestion  market,  who  prefer 
fruit  flavours.  Turns  now  hold  13.8  per  cent 
of  the  market,  say  SB. 

Se tiers  has  been  supported  in  1990  with 
a  £1.5m  national  television  campaign  with 
high  exposure  over  the  Summer  months,  as 
well  as  point  of  sale  material.  Marketing 
manager  David  Crow  says:  "Indigestion  is 
not  a  seasonal  market.  The  business  is  year 
round,  and  it  is  important  to  build  a  balance 
of  activity  to  keep  products  in  the  public 
eye."  He  also  advises  that  pharmacies  who 
utilise  POS  will  also  enjoy  increased 
business. 

Whitehall's  Bisodol  has  an  11  per  cent 
market  share,  according  to  Mintel.  The 
brand  has  the  benefit  of  regular  promotional 
support,  and  for  the  Christmas  period, 
pharmacists  are  provided  with  a  display 
card  which  indicates  when  the  shop  will  be 
open  during  Christmas  week. 

Sterling  Health  are  in  the  market  with 
Milk  of  Magnesia,  Actal  and  Andrews  Liver 
Salts.  Some  25  per  cent  of  people  who  use 
Milk  of  Magnesia,  which  was  relaunched 
with  a  new  minty  flavour  in  June  1989,  take 
it  for  indigestion,  says  the  company.  It 
holds  some  13.5  per  cent  of  the  indigestion 
market  which  they  value  at  £28. 5m,  and  had 
been  backed  in  1990  with  a  £500,000  spend 
on  Press  advertising,  and  major  consumer 
promotions. 

Actal  is  Sterling  Health's  indigestion 
remedy  for  the  pharmacy  sector.  It  was 
repackaged  in  April  with  new  graphics  on  a 
predominantly  white  pack  with  blue  logo, 
green  stripes,  and  an  illustration  of  two 
tablets  on  the  front. 

Sterling  Health  feel  that  the  outlook  for 
the  digestive  remedies  market  is  very 
promising,  despite  the  trend  to  healthier 
lifestyles. 

Smaller  brands 

Carter-Wallace's  Sovol  was  repackaged  and 
redesigned  in  March,  including  new  blister 
packs  and  slim  line  cartons.  The  company  is 
planning  to  introduce  a  counter 


merchandising  unit  later  this  year. 

Napp  are  supporting  Windcheaters  in 
the  run  up  to  Christmas  with  a  national 
Press  advertising  campaign  in  Reader's 
Digest,  Sunday  Express,  Daily  Mirror,  and 
Sunday  Telegraph,  targeted  at  the  over  40s. 
The  capsules  are  available  on  a  bonus  deal 
via  the  Napp  salesforce  until  mid  January  . 

Larkhall  say  their  Cantassium  aluminium 
free  indigestion  tablets,  a  licenced  product, 
allav  consumer  fears  about  the  connection 


Table  2:  Indigestion  remedies 

Volume 

Value  (rsp) 

Tablets 

Year  to  MJ90  market 

860m 

£28. 6m 

size  pharmacies  and 

grocers  combined 

Growth  mat  MJ90  vs 

+  5% 

+  1% 

MJ89 

Share  of  trade  mat  MJ90 

Grocers 

Pharmacies 

Sterling 

33% 

67% 

Volume 

41% 

59% 

Source:  Nielsen 

Christmas  opening  times  courtesy  of  Bisodol 

between  aluminium  intake  and  Alzheimer's 
disease.  Tablets  contain  calcium  carbonate, 
cinnamon,  nutmeg,  clove  and  cardamon 
seeds,  and  are  hypoallergenic,  vegan  and 
not  tested  on  animals. 

The  future 

Manufacturers  are  confident  that  they  can 
grow  the  market.  Mintel  are  not  so  sure. 
They  expect  'he  market  to  continue  to  be 
important,  but  to  grow  only  slightly  in  real 
terms  with  improved  eating  habits 
offsetting  the  problems  caused  by  increased 


consumption  of  those  foodstuffs  that  cause 
heartburn. 

However  Mintel  say  that  the 
deregulation  of  Zantac  could  change  the 
market  dramatically.  H  ,  antagonists  have 
been  available  OTC  in  Denmark  for  nearly 
two  years.  Glaxo  have  denied  recent 
reports  that  Zantac  will  go  OTC  in  the  near 
future  (C&D,  November  17,  p877). 
Smithkline  Beecham  say  they  are  looking  to 
develop  OTC  Tagamet,  but  it  is  unlikely  to 
be  available  before  1994. 


Sovoi  pi 


Sovol  redesigned,  and  counter  unit  to  follow 


Xmas  excesses 


Place  near  the  till  at  Xmas,  advise  Baver 


If  too  much  food  is  not  the  problem  over 
Christmas,  then  the  chances  are  that  too 
much  alcohol  is.  Or  both! 

People  expect  to  get  merry,  and  to  many 
that  means  having  a  lot  to  eat  and  drink,  and 
possibly  late  nights.  So  in  addition  to  the 
indigestion  remedies,  they  often  reach  for  a 
"morning after"  remedy  —just  incase. 

Bayer's  aspirin-based  Alka-Seltzer  is 
most  popular  for  its  ability  to  treat  headache 
with  upset  stomach.  The  company  says  that 
Alka-Seltzer  is  frequently  an  impulse 
purchase,  particularly  over  this  period,  and 
it  advises  positioning  the  product  near  the 
till  to  maximise  sales  potential. 

Alka-Seltzer  will  be  supported  this 
season  with  a  new,  national  television 
advertising  campaign,  starting  on  Monday 
and  running  until  January  3  1991.  The  three 
commercials  which  make  up  the  campaign 
feature  the  lemon  variant,  which  Bayer  say 
has  proved  particularly  popular  with 
younger  consumers. 

Both  Andrews  Answer  —  which  contains 
paracetamol  and  sodium  bicarbonate  —  and 
Andrews  Liver  Salts  are  key  players  in  the 
effervescent  upset  stomach  remedies 
market,  which  Sterling  Health  value  at 
£14m.  Andrews  has  a  45  percent  share, 
Alka-Seltzer  34  per  cent,  Resolve  12  per 
cent,  and  Eno  6.5  per  cent,  according  to 
Sterling  Health. 

The  range  has  been  supported  with  a 
£500,000  television  campaign  over 
Christmas  1989,  and  an  on-pack  "Shape  up 


and  sparkle"  competition  over  Summer. 

Smithkline  Beecham  make  both  Resolve 
and  Eno.  They  value  the  market  at  £18m. 
The  company  is  promoting  Resolve  over 
Christmas  with  a  £lm  national  television 
campaign,  featuring  last  year's  "human 
condition"  commercial. 

In  addition,  an  on-pack  offer  of  a  wobbly 
mug  is  running  for  about  a  year,  as  "a 
reminder  of  the  body  state  the  morning 
after",  say  SB.  And  a  new  range  of  display 
material,  including  window  show  cards, 
counter  units  and  shelf  edgers,  is  available. 


'  Andrews 
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INDIGESTION 


The  acid  test 


e  been  used  for  over  2,000  years, 

over-indulgence  in  food  and 
Department  of  physiolog 


are  still  used  extensively  for  indigestion  (dyspepsia)  which  arises 
,  or  eating  spicy  or  spoilt  food.  Dr  Neena  Washington  BSc  (Sp  Hons) 
Queen's  Medical  Centre,  Nottingham,  looks  at  the  problems 
and  solutions 


A  survey  of  antacid  use  in  apparently  healthy 
people  carried  out  in  America  in  1983 
revealed  that  approximately  one-half  of 
adults  have  used  antacids,  with  27  per  cent 
taking  two  or  more  doses  per  month. 
However  75  per  cent  of  the  total  antacid 
consumption  was  attributed  to  heavy  users 
—  people  who  did  not  seek  medical  advice 
but  self-medicated,  taking  more  than  six 
doses  per  week,  with  a  median  duration  of 
use  of  20  years. 

A  sample  of  patients  revealed  that  84  per 
cent  had  reflux  oesophagitis.  A  major 
problem  is  that  "indigestion"  or 
"dyspepsia"  can  be  caused  by  a  variety  of 
diseases  which  give  rise  to  similar 
symptoms  and  different  treatment 
strategies  should  be  used  for  each. 

General  dyspepsia 

This  is  characterised  by  upper  abdominal 
pain,  nausea,  vomiting,  belching  and  a 
feeling  of  bloatedness.  If  this  persists  for 
longer  than  48  hours  the  patient  should  be 
referred  to  a  doctor  since  it  may  reflect 
gastric  ulceration,  duodenal  ulceration  or 
gastro-oesophageal  reflux.  The  treatment 
for  transient  dyspepsia  is  an  aluminium 
hydroxide/magnesium  hydroxide  antacid 
such  as  Asilone  suspension.  The  liquid 
formulations  are  generally  more  effective 
than  the  tablets  but  less  convenient  to  carry. 

(likts  if  mtmM$ 

Mixtures  of  antacid  ingredients  have  been 
formulated  in  various  proportions  producing 
a  large  choice  of  antacid  preparations.  The 
most  common  ingredients  are  aluminium 
hydroxide,  magnesium  carbonate  and 
magnesium  hydroxide.  Antacids  containing 
these  compounds  raise  gastric  pH  to 
between  3  and  3.5  and  have  a  prolonged 
duration  of  action;  for  example,  a  10ml  dose 
of  Asilone  suspension  will  buffer  gastric- 
contents  for  about  40  minutes.  Magnesium 
containing  antacids  have  a  purgative  action 
and  are  usually  combined  with  aluminium, 
hydroxide  for  its  constipating  effect. 
The  choice  of  antacid  can  depend  on: 

1.  Is  the  patient  in  a  group  which  should 
avoid  an  increased  sodium  intake,  eg 
hypertensive  or  pregnant? 

2.  Does  the  patient  have  diarrhoea  or 
constipation? 

3.  Is  the  patient  taking  other  drugs?  A 
number  of  drugs  are  absorbed  onto 
antacids,  reducing  their  effect;  these 
include  tetracyclines,  phenytoin, 
digoxin,  chloroquine,  cimetidine, 
quinidine,  NSAIDs  and  beta-blockers. 
Additional  symptoms  may  suggest  a 

problem  for  which  the  patient  should  be 
referred  to  the  doctor.  For  example,  does 
the  pain  worsen  on  exercise,  or  has  an 
alteration  in  bowel  habit  occurred  at  the 
same  time  as  the  indigestion? 

Antacids  are  also  widely  used  during 


pregnancy  and  it  is  estimated  that  70  per 
cent  of  this  consumption  is  not  prescribed  by 
a  physician.  Sodium  bicarbonate  and  calcium 
carbonate  should  be  avoided  during 
pregnancy  due  to  problems  of  alkalosis  and 
sodium  retention  or  hypercalcaemia. 
Magnesium-based  antacids  may  be 
preferred  due  to  their  cathartic  effect. 

Antacids  in  common  use 

Sodium  bicarbonate  produces  a  large  but  short- 
lived rise  in  gastric  pH  (Figure  1).  When  it 
reacts  with  gastric  acid  it  produces  carbon 
dioxide  gas,  which  can  give  rise  to  the 
feeling  of  bloatedness.  Sodium  bicarbonate 
should  only  be  used  for  the  occasional  bout 
of  dyspepsia,  since  for  long  term  treatment 
it  can  produce  alkaline  urine  and  possibly 
systemic  alkalosis.  It  is  contra-indicated  in 
hypertension  and  heart  disease  due  to  the 
increased  sodium  load. 

Aluminium  hydroxide  gel,  and  its  mixtures 
with  magnesium  carbonate  and  hydroxide,  is 
probably  the  most  commonly  used  antacid 
and  benefits  from  a  long  shelf  life.  Recently 
there  has  been  some  concern  over 
aluminium  toxicity  from  antacids,  but  this  is 
only  a  problem  in  patients  with  renal  failure  if 
there  is  excessive  antacid  intake. 

There  has  been  some  debate  about  the 
efficacy  of  magnesium  trisilicate  and  this 
appears  to  have  arisen  from  the  confusion 
between  magnesium  trisilicate  BP  and 
magnesium  trisilicate  compound  oral 
powder  BP,  which  contains  500mg  sodium 
bicarbonate  and  500mg  magnesium 
carbonate  for  every  5()0mg  of  magnesium 


trisilicate  present. 

Magnesium  trisilicate  reacts  very  slowly 
with  gastric  acid  and  hence  formulations 
which  contain  only  this  antacid  fail  the 
current  US  Pharmacopoeial  tests.  Removal 
of  the  magnesium  trisilicate  component  from 
magnesium  trisilicate  compound  oral 
powder  BP  does  not  affect  the  in  vitro 
neutralisation  profile  of  the  resulting 
mixture,  since  it  is  the  sodium  bicarbonate 
and  magnesium  carbonate  which  perform 
the  useful  neutralisation. 

Magnesium  trisilicate  mixtures  form 
aggregates  which  cannot  be  dispersed  on 
shaking  after  two  months  of  storage.  They 
should  be  discarded  if  not  used  soon  after 
compounding. 

The  complex  antacids  such  as  magaldrate, 
hydrotalcite  and  almasilate  rarely  confer  any 
additional  benefit  over  aluminium/ 
magnesium  hydroxide  mixtures.  In  general 
their  duration  of  action  and  peak  pHs  are 
similar  to  the  simpler  compounds. 

Calcium  carbonate  is  usually  administered  in 
l-5g  doses  as  a  suspension,  often  in 
combination  with  other  antacids  since  it 
causes  constipation.  It  was  once  believed 
that  calcium  carbonate  was  the  only  antacid 
to  produce  a  reflex  increase  in  acid 
production  (acid  rebound),  but  it  is  now 
thought  that  all  antacids  have  this  effect. 

Dimethicone  and  simethicone  are  sometimes 
added  to  antacid  formulations  as  anti- 
foaming  and  anti-flatulent  agents.  The  data 
concerning  their  efficacy  is  inconclusive. 

Figure  1  Neutralisation  profiles  of  common 
antacid  compounds  in  vitro 


Neutralization  profiles  of  antacid  compounds  (Rossett  and  Rice  test) 
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Efficacy  limited  by  duration  of  action 


Efficacy  limited  by  loss  through  gastric  emptying 
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Magnesium  carbonate 
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You'll  feel  much  better  after  you've  taken  a  few  dozen  bottles  of  Asilone. 
We've  already  spent  £1.5  million  on  TV  for  our  OTC  range  of  300ml  and  100ml 
liquid  and  30's  tablets,  for  you  to  display  and  recommend  to  your  customers. 
In  addition,  we  still  have  500ml  suspension  for  your  prescription  business. 

Of  course,  you'll  find  Asilone's  still  as  effective  as  ever.  In  fact  the 
only  discomfort  you  may  experience  is  if  you  haven't  ordered  enough. 


INDIGESTION 


'Proposed  mechanism,  of  action 

1  Physical  barrier  to  reflux 
2,  Preferential  reflux  of 

alginate  raft  to  gastric 

contents 


Figure  2  Modes  of  action  of  alginate  anti- 
reflux agents 

Mechanisms  of  action 

Antacids  were  always  believed  to  act  solely 
by  neutralising  the  gastric  acid;  however, 
recent  evidence  suggests  a  number  of 
additional  benefits.  Aluminium  containing 
antacids  may  promote  mucosal  healing  by 
stimulating  local  prostaglandin  release. 
Aluminium  hydroxide/magnesium  hydroxide 
antacids  stimulate  bicarbonate  production  in 
the  mucosa  which  retards  the  diffusion  of 
acid  through  the  mucus. 

The  harmful  action  of  acid  on  the  gastric 
mucosa  is  potentiated  by  pepsin  and  bile 
salts;  increased  reflux  of  bile  into  the 
stomach  is  common  in  patients  with  gastric 
ulcer,  gastritis  or  oesophagitis.  It  appears 
that  aluminium  antacids  absorb  or  inactivate 
both  pepsin  and  bile  salts,  thus  rendering 
the  gastric  contents  less  harmful  to  the 
mucosa. 

The  enzymatic  activity  of  pepsin  is  pH- 
sensitive ,  being  optimum  at  pH2  and  low 
above  pH5.  If  the  pH  is  raised  above  8,  it  is 
irreversibly  inactivated.  Hence  the  buffering 
range  of  3  to  3.5,  which  antacids  are 
recommended  to  achieve,  actually  increases 
peptic  activity  to  twice  that  at  basal  pH. 
Sodium  bicarbonate,  on  the  other  hand, 
produces  a  large  rise  in  the  pH;  for  example 
20ml  of  8.4  per  cent  sodium  bicarbonate  will 
produce  a  mean  pH  of  over  8 ,  which  is 
sufficient  to  inactivate  the  pepsin. 

Antacids  taken  before  meals  empty 
extremely  rapidly.  It  is  recommended  that 
antacids  should  be  taken  one  and  three 
hours  after  meals  to  take  advantage  of  the 
elevation  in  pH  produced  by  the  diluting  and 
buffering  effect  of  the  food,  to  maintain  a 
continuous  high  pH,  and  to  use  the  presence 
of  the  food  to  slow  the  rate  of  emptying. 


[Raft  formation  j 

Gastric  acid  reacts  mith: 
ai  sodium  alginate  -> 

alginic  acid  gel 
bi  sodium  bicarbonate  -> 

carbon  dioxide  bubbles 


Foamy  alginate 
raft- 


Food,  gastric 
acid,  pepsin  etc. 

Gastr  oesophageal  reflux 

This  is  the  damage  produced  to  the 
oesophageal  epithelia  as  a  consequence  of 
the  reflux  of  acid  and  pepsin  and/or  bile  into 
the  oesophagus.  Transient  symptoms  may 
normally  be  felt  after  alcohol  and/or  tobacco, 
together  with  a  large  meal;  certain  foods, 
such  as  fats,  chocolate,  spicy  or  acidic  foods 
may  exacerbate  symptoms. 

The  major  symptom  is  burning  epigastric 
or  retrosternal  pain  often  referred  to  as 

heartburn ' ' .  Regurgitation  is  a  frequent 
complaint,  especially  in  children  and  this 
may  be  accompanied  by  belching. 

The  retrosternal  pain  may  be  difficult  to 
distinguish  from  anginal  pain  and  confusion  in 
the  diagnosis  may  arise  if  the  patient  gains 
relief  from  nitrates,  since  these  compounds 
relieve  both  pain  from  oesophageal  spasm  as 
well  coronary  artery  spasm.  Pregnancy 
produces  reversible  gastro-oesophageal 
reflux  in  up  to  60  per  cent  of  women. 

Alginate-containing  agents 

Although  antacids  are  effective  against 
heartburn,  the  alginate-containing  anti- 
reflux agents,  for  example  Gaviscon,  are 
specifically  advocated  for  this  condition. 
Sodium  alginate  reacts  with  the  gastric  acid 
forming  a  gel  which  traps  bubbles  of  carbon 
dioxide  formed  from  the  reaction  between 
sodium  bicarbonate  and  the  acid.  This 
produces  a  buoyant  foam  which  floats  on  the 
gastric  contents  (Figure  2)  forming  a  layer 
between  the  contents  and  oesophagus. 

This  "raft"  may  suppress  the  reflux 
episode  if  it  has  sufficient  cohesive ness,  and 
it  may  be  refluxed  into  the  oesophagus  in 
preference  to  the  irritant  gastric  contents. 
The  actual  mode  of  action  varies  with  each 
formulation  and  depends  upon  the  cohesive 


Table  1:  Composition  of  lipid  Gaviscon  formulations  from  different  countries,  raft  cohesiveness  and  neutralisation 

capacities  of  the  rafts 


Country 

Sodium 

Sodium 

Aluminium 

Magnesium 

Calcium 

Raft 

Time  for  raft 

Alginate 

Bicarbonate 

Hydroxide 

Carbonate 

Carbonate 

Strength 

pH>3 

(nig) 

(nig) 

(mg) 

(mg) 

(mg) 

(g) 

(min) 

UK 

500 

267 

2.7 

60 

Canada 

500 

200 

1.0 

170 

USA 

267 

63.3 

275 

0.4 

78 

Sweden 

500 

170 

1000 

150 

0.8 

88 

nature  of  the  alginate  raft,  which  is  reduced 
by  the  presence  of  particulate  antacids  such 
as  aluminium  hydroxide. 

The  combination  products  of  antacid- 
alginate  perform  poorly  in  vivo,  having 
neither  the  raft-forming  ability  or  the 
neutralisation  capacity  of  either  of  the 
ingredients  alone.  This  causes  significant 
differences  in  the  behaviour  between  the 
various  formulations  called  Gaviscon  in 
different  countries  (Table  1). 

Anti-reflux  agents  should  always  be 
given  30  minutes  to  one  hour  after  a  meal  to 
ensure  there  are  sufficient  gastric  contents 
for  the  raft  to  float  on  (Figure  3) .  It  is 
important  to  stress  this  to  the  patient.  As 
the  rafts  rely  on  gravity  to  ensure  they  are 
positioned  correctly,  they  will  fail  to  work  in 
a  recumbent  patient  since  they  will  float  into 
the  wrong  position  in  the  stomach.  It  is 
better  to  recommend  use  of  an  anti-reflux 
agent  during  the  day  and  an  antacid  mixture 
immediately  before  retiring. 


*  quoted  as  60mg  of  sodium/ 10ml  which  is  equivalent  to  2 19mg  sodium  bicarbonate 


Figure  3  Enhanced  scintiscan  of  radiolabeled 
antacid  and  Gaviscon  administered  after  a 
meal.  The  antacid  (b)  mixed  with  its  meal  (a), 
while  Ga  viscon  (d)  can  be  clearly  seen  floating 
on  its  corresponding  meal  (c) 

Helicobacter  infections 

In  recent  years  there  has  been  much 
interest  concerning  infection  of  the  layer 
between  the  mucus  and  the  gastric  mucosa 
by  the  bacteria  Helicobacter  pylori 
(Campylobacter pylori).  It  has  been 
postulated  that  this  may  be  the  cause  of 
recurring  or  refractory  gastritis  since 
standard  treatments  such  as  antacids  or  H  2 
antagonists  are  ineffective  against  the 
bacteria. 

The  discovery  of  these  bacteria  has 
finally  provided  an  explanation  as  to  why 
bismuth  compounds  are  effective 
treatments  for  dyspepsia  as,  although  they 
have  no  antacid  action,  they  are  bactericidal. 

Conclusions 

Recent  evidence  demonstrates  that  when 
used  correctly,  antacids  can  have  the  same 
efficacy  as  the  H ,  antagonists  in  the 
treatment  of  dyspepsia,  gastric  and 
duodenal  ulcers.  Anti-reflux  agents  are  quite 
separate  from  the  antacids  and  should  be 
used  specifically  for  the  treatment  of  gastro- 
oesophageal  reflux.  In  all  cases,  to  maximise 
the  therapeutic  effect  for  the  patient,  the 
dosing  regimen  with  respect  to  meals  should 
be  stressed. 
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Advising  on 
alternatives 

Xrayser  in  his  apposite  remarks 
on  fringe  medicines  last  week 
raises  several  points.  The  first  is 
the  dilemma  of  "respectable" 
alternative  medicines  and  the 
"way  out"  variety.  Since 
"respectable"  alternative 
medicine  itself  seeks  freedom 
from  the  rigeur  of  allopathic 
medicine,  it  cannot  deny  freedom 
to  others,  disliked  though  it  may 
be. 

Time  and  the  public  will  be  the 
judge,  coupled  with  the 
professional  attitude  of  the 
pharmacist.  The  pharmacist  is  the 
adviser  on  medicines,  and  though 
there  may  be  a  dislike  of 
alternative  medicine,  some 
knowledge  is  essential.  Whether 
he  or  she  believes  in  it  or  not  does 
not  basically  matter,  so  long  as  the 
public  comes  to  him  or  her  for 
advice,  guidance  and  purchase.  If 
people  go  to  non-pharmaceutical 
channels,  those  bodies  whose 
interests  are  inimical  to  pharmacy 
become  stronger.  It  is  also  lost 
business  in  an  expanding  financial 
field. 

The  pharmacist  has  a 
professional  responsibility  with  a 
professional  code  of  conduct 
which  the  public  recognises  and 
respects.  It  is  the  public's 
protection  against  exploitation, 
substitution,  inferior  quality, 
adulteration  and  avoidance  of 
medicine  licence. 

If  the  pharmacist  considers 
there  must  be  more 
pharmaceutical  control  in  the 
public  interest  then  it  must  be 
shown  in  professional  knowledge 
and  responsibility. 


Mervyn  Madge 

Plymouth 


Counter 
points  on 
babycare 

Being  in  the  pharmaceutical 
industry  I  am  an  avid  reader  of  the 
excellent  Chemist  &  Druggist.  It  is 
because  of  the  usual  high  standard 
of  quality,  factual  information 
produced  for  your  subscribers 
that  I  feel  sure  you  would  wish  any 
lapses  to  be  brought  to  your 
attention. 

In  the  C&D  Babycare 
Supplement  of  October  20,  in  the 
Product  section  (p32).  under 
"decongestants",  it  was  stated 
that  Crookes  were  mounting  "the 
biggest  ever  sampling  campaign 


for  a  medicine"  involving  250,000 
samples.  This  is  incorrect  as 
Sudocrem,  distributes  through 
Bounty  Bags  over  1  million 
samples,  so  Crookes  campaign, 
although  major,  is  not  the  biggest. 

Under  the  heading  of  "colic 
wind"  there  was  a  quote  from 
LRC ' s  ne w  product  development 
manager.  He  refers  to  their 
reformulated  gripe  water 
"retaining  its  efficacy' ' .  As  far  as 
I  am  aware,  there  is  only  one 
product  within  the  colic  market 
that  has  proven  efficacy  from 
clinical  trials  (1,2)  and  that  is 
Infacol,  the  brand  leader. 

1)  Sethi  &  Sethi,  The  Practitioner 
1988,  232,  508 

2)  Pharmaceutical  Journal,  letter 
from  Martin  Goldman,  August  25, 
p228 

The  final  point  is  a  reference  to 
E45  under  the  nappy  rash  section. 
It  quotes  that  E45  can  be  "used  to 
prevent  or  treat  nappy  rash' ' .  E45 
is  not  indicated  for  either  of  these 
and  does  not  contain  active 
ingredients  that  would  either 
soothe  or  heal  nappy  rash. 


John  Worth 

Group  marketing  manager, 
Pharmax 

Editor:  The  copy  should  have 
made  clear  that  E45  cream  is 
indicated  for  the  symptomatic 
relief  of  dry  skin  conditions, 
including  nappy  soreness,  where 
an  emollient  is  required.  It  will  also 
help  relieve  conditions  such  as 
dermatitis,  ichthyosis,  the  dry 
stage  of  eczema  and  certain  cases 
of  psoriasis. 


BDA 

responds  to 
Xrayser 

It  is  obviously  Xrayser's  function 
to  simulate  irritation  with  many- 
aspects  of  the  contemporary 
world,  but  it  is  a  pity  he  chose 
recently  to  exercise  his  polemical 
talents  on  dietitians  (October  20). 
If  he  had  spoken  to  me  directly,  or 
to  any  State  Registered  Dietitian, 
he  would  no  doubt  have  had  the 
soft  answer  that  turneth  away 
wrath,  but  then,  what  would  he 
have  had  to  write  about? 

Xrayser  said  he  could  not  get 
supplies  of  the  British  Dietetic 
Association's  milk-free  product 
list.  What  he  would  have  had 
instead  reads:  "...The  BDA 
Manufactured  Foods  Lists  are 
produced  specifically  for 
dietitians.  They  are  given  to 
patients  by  dietitians,  but  only  as 
an  adjunct  to  overall  dietary 
evaluation  and  advice. 

"It  is  quite  common  to  find 


patients  who  have  placed 
themselves  on  a  milk-free  diet  are 
still  consuming  milk  because  they 
are  unaware  of  the  hidden  sources 
of  milk  products.  Also,  for 
restricted  diets,  it  is  important  to 
ensure  that  the  overall  nutrient 
intake  is  satisfactory. 

"For  these  reasons  it  is  our 
policy  that  the  booklets  are  only 
available  from  dietitians,  and  only 
to  patients  referred  to  them  for 
dietary  advice  by  a  medical 
practitioner. 

"  I  am  sure  that  the  dietitians  in 
your  local  district  hospital  will  be 
happy  to  advise..." 

Terse?  Arrogant?  Well, 
perhaps...  if  you  have  got  a 
column  to  fill.  Anyway,  I  am  trying 
to  be  prolix  and  polite. 

May  I  suggest  that  Xrayser 
walks  to  the  front  of  his  premises 
and  looks  at  the  well-received 
PSNC  leaflet  "Control  Your 
Cholesterol".  The  leaflet  was 
produced  earlier  this  year  by  the 
PSNC  in  active  collaboration  with 
the  BDA.  From  that  it  should  be 
obvious  that  the  BDA  shares 
Xrayser's  belief  that  "there  can 
be  few  substitutes  for  the 
community  pharmacist"  as  the 
best  High  Street  source  of 
informed  advice.  Dietitians 
needed  no  gadfly  to  remind  them 
of  the  need  to  co-operate  with 
other  professions. 

If  the  Xrayser  cartoon  is 
accurate,  he  probably  already  has 
high  blood  pressure.  In  a  polite 
reply  it  would  be  needlessly 
irritating  to  suggest  that  dietitians 
do  not  need  impertinent 
reminders  of  their  responsibilities. 


John  Grigg 

Administrator 

British  Dietetic  Association 


Correction:  The  text  in  the  last 
column  on  p987  of  the  Pharmacy 
Update  article  "Healthcare  uses 
for  computers"  in  C&D  last  week 
should  have  read  (in  italics) : 

This  information  was  to  be 
collected  from  hospital  and 
community  health  services,  as 
well  as  ambulance,  blood 
transfusion  and  district  and 
regional  administration . 

Absent  from  this  list  are  the 
CPs,  dentists,  pharmacists  and 
opticians  who  collectively  cost 
around  32  per  cent  of  the  total 
national  health  service  budget. 

With  no  data  being  collected 
from  these  groups  it  is  not  possible 
to  budget,  plan  and  monitor  these 
services  for  the  rest  of  the  National 
Health  Service  by  Korner. 

Fundamental  to  any  data 
gathering  activities  suggested  by 
Korner  is  that  collection  should  be  a 
by-product  of  existing  procedures. 
Consequently ,  in fo  rm  at  ion 
technology  could  assist  such  data 
gathering  by  remitting  information 
already  held  in  files  on  a  routine 
basis. 
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Boots  plan  to 
spend  £150m 

Boots  Co  have  applied  for  outline 
planning  permission  to  develop  18 
acres  of  land  situated  close  to 
Nottingham  city  centre.  "It  will  be 
the  biggest  property  development 
in  Nottingham  for  20  years, ' '  says 
Mike  Caldwell,  head  of  corporate 
affairs  for  Boots. 

The  project,  estimated  to  cost 
at  least  £150m,  will  be  capable  of 
supporting  2,500  jobs  if  it  goes 
ahead  in  its  entirety.  It  is  expected 
to  be  a  major  asset  both  to  the 
business  communities  of  the  East 
Midlands  and  Nottingham. 

A  new  canal  basin  surrounded 
by  tourist  shops,  cafes  and  bars 
has  been  proposed,  rather  than  a 
major  retailing  venture.  Other 
plans  are  a  180-bedroom  hotel 
with  conference  facilities;  world 
trade  centre;  heritage  centre; 
700,000  square  feet  of  offices  with 
ancillary  car  parking,  and  82 
luxury  apartments. 

Planning  permission  is 
expected  by  next  Summer,  in 
which  case  the  first  phase  —  an 
office  development  for  Boots  — 
should  start  early  in  1992. 

The  property  division  of  Boots 
saw  the  site  had  development 
potential  —  there  are  currently 
chemical  works  and  warehouses 
on  it.  This  division  was  set  up  18 
months  ago  to  look  at  the 
individual  property  interests  of 
Boots  sites. 

Glaxo  deal 

Glaxo  have  reached  an  agreement 
in  principle  with  IAF  Biochem 
International  Inc  of  Canada,  to 
form  a  joint  venture  to 
commercialise  any  future 
compounds  for  the  treatment  of 
cancer  and  viral  diseases 
developed  by  IAF  Biochem.  The 
agreement  also  allows  Glaxo  to 
take  a  C$25  million  stake  in  IAF 
through  its  Glaxo  Canada 
subsidiary. 

This  agreement  is  separate 
from  an  agreement  earlier  this 
year  which  gives  Glaxo  worldwide 
rights  to  IAF's  compound 
BCH-189,  under  investigation  as 
a  possible  AIDS  treatment. 


MESS  NEWS 


Sick  pay  changes  will 
hit  pharmacists 


Employers  will  no  longer  be  able 
to  claim  back  100  per  cent  of  sick 
pay  if  a  Bill  which  has  just  been 
given  its  second  reading  reaches 
the  statute  book. 

The  Statutory  Sick  Pay  Bill 
threatens  to  cut  reimbursement 
from  100  per  cent  to  just  80  per 
cent,  leaving  the  pharmacist  or 
other  employer  to  bear  the  other 
20  per  cent.  The  Bill  also  gives  the 
Government  power  to  cut  it  still 
further. 

Alerted  to  the  threat  the  bill 
poses  for  many  pharmacists,  NPA 
director  Tim  Astill  has  written  to 
the  Secretary  of  State  for  Social 
Security  Tony  Newton,  sending  a 
copy  to  the  NPA's  local  MP, 
Peter  Lilley. 

Mr  Astill  has  told  the  Minister 
the  Bill  will  increase  both  costs 
and  administration  complexities 
for  pharmacists  employing  staff, 
and  protests  in  the  "strongest 
possible  terms"  about  the 
decrease  in  recoverable  statutory 
sick  pay  from  100  per  cent  to  80 
per  cent. 

"This  will  increase  employers 
costs  and  act  as  a  clear 
disincentive  when  taking  on  staff 
at  a  time  of  rising  unemploy- 


ment,' '  Mr  Astill  writes. 

"Also  it  will  add  yet  another 
administrative  complexity  to  a 
bureaucratic  system  which  is 
already  frustrating  for  small 
businesses  such  as  our  members. 

"This  is  not  what  we 
understand  by  deregulation. ' ' 

In  a  covering  letter  to  Peter 
Lilley,  he  comments  on  the 
untimeliness  of  the  legislation, 
when  pharmacists  have  already 
had  a  cut  in  real  terms  in  NHS 
remuneration  and  are  faced  with 
increases  in  many  overheads 
which  they  cannot  control. 

Bernard  Tennant,  director 
general  of  the  National  Chamber 
of  Trade,  said:  "We  regard  the 
provisions  of  this  Bill  as  a  potential 
death  blow  to  small  businesses 
already  reeling  under  the  impact  of 
the  rating  system  plus 
revaluation,  high  interest  rates 
and  high  street  rents  which  are 
escalating  alarmingly  in  many 
parts  of  the  country. ' ' 

The  NCT  has  also  written  to 
the  Secretary  of  State  and  is 
calling  upon  its  150,000  members 
to  protest  to  their  MPs.  The  NPA 
is  a  member  of  the  NCT's  trade 
and  professional  alliance. 


Kings  of  the  High  Street 


Boots  the  Chemist  along  with 
Marks  &  Spencer  and  Sainsbury 
are  the  undisputed  "kings  of  the 
High  Street"  according  to  a 
consumer  survey  carried  out  by 
advertising  agency  Leo  Burnett. 

The  big  three  come  top  of 
shoppers  lists  for  overall 
excellence,  and  score  highly  on 
every  count  from  trustworthiness 
and  product  quality  through  to 
staff  attitudes  and  training. 

Marks  &  Spencer  claim  the 
number  one  store  slot  with  91  per 
cent  of  consumers  votes,  followed 
by  Sainsbury  (85  per  cent)  and 
Boots  (84  per  cent). 

Despite  recent  food  scares, 
supermarkets  get  the  shoppers 
vote  for  the  best  improved 


service,  closely  followed  by 
pharmacies  and  chainstores. 

Of  DIY  stores,  Payless  — 
jointly  owned  by  Boots  and  W.H. 
Smith  —  and  B&Q  and  Texas,  are 
seen  as  the  worst  offenders  of 
"stack  it  high,  sell  it  cheap" 
retailing. 

Consumers  questioned  felt 
that  whiie-DIY  stores  provided  a 
wide  range  of  price  competitive 
goods,  they  offered  little  help  in 
actually  making  a  choice. 

However,  the  research 
indicates  that  putting  people  first 
has  to  influence  all  aspects  of  a 
company's  activity  and  in 
particular  its  staff  policy.  Staff 
training  is  seen  as  the  key  to 
success,  says  the  survey. 


P&G  profits 
fall  12pc 

End  of  year  results  for  Procter  & 
Gamble  show  an  increase  in 
turnover  of  22  per  cent  to  £884 .4 
million,  but  a  fall  in  pre-tax  profits 
of  12  per  cent  to  £33. 7m. 
Operating  profits  also  declined, 
dropping  from  £37. 7m  to  £33. 9m, 
a  fall  of  just  over  11  per  cent. 

Turnover  up  22pc  to  £884. 4m 
Operating  profit  down  llpc  to  £33. 9m 
Pre-tax  profit  down  12pc  to  £33. 7m 

Nevertheless,  in  a  year  of 
major  investment  for  the  company 
the  results  are  regarded  as  good. 
The  annual  report  says  that  unit 
volume,  turnover  and  operating 
profit  for  the  health  and  beauty 
care  subsidiary  all  grew  strongly. 

However,  across  the  whole 
company's  range  the  most  sig- 
nificant event  has  been  the  intro- 
duction of  liquid  detergents  under 
the  Ariel  and  Daz  brand  names. 

P&G  have  made  a  provision  of 
£6. 5m  for  the  re-location  of 
production  facilities,  part  of  the 
company's  plan  for  the  long-term 
restructuring  of  its  operations. 

This  year  the  company  has 
published  a  booklet,  "Procter  & 
Gamble:  In  partnership  with  the 
environment"  alongside  its  annual 
report,  apparently  on  recycled 
paper.  This  details  the  company's 
environmental  policy,  which 
includes  a  commitment  to  reduce 
or  prevent  the  environmental 
impact  of  its  products. 

Two  booklets  on  the  implementation 
of  legislation  for  the  Control  of 
Substances  Hazardous  to  Health 
have  been  issued  by  the  Chemical 
Industries  Association.  One 
booklet  deals  with  the  problem  of 
how  to  set  in-house  occupational 
exposure  limits  for  substances 
which  have  not  been  assigned 
official  exposure  limits.  The  other 
gives  guidance  on  the  need  to 
provide  information,  instruction 
and  training.  The  CIA  has  planned 
further  publications  including  a 
compilation  of  the  requirements  to 
keep  records  and  an  approach  to 
the  collection  and  evaluation  of 
hazardous  data.  Copies  from  CIA; 
cost  £10.  Tel:  071-834  3399. 
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Kcmpton  Manor  provided  the  setting  for  a  75th  anniversary  celebration 
dinner  recently  for  all  pharmacist  managers,  senior  staff  and 
shareholders  of  Moss  Chemists.  Bruce  Rhodes  (left),  assistant  secretary 
of  the  Pharmaceutical  Society,  toasted  the  company.  Moss  managing 
director  Barry  Andrews  presented  him  with  a  set  of  pharmacy  jars  to 
mark  the  evening  and  also  the  occasion  of  his  pending  retirement.  Peter 
Harvey,  marketing  director,  used  the  occasion  to  present  a  cheque  for 
£10,000  to  the  NSPCC.  He  praised  the  efforts  of  staff  who  had  entered 
into  the  fund  raising  spirit.  As  a  result,  the  company  has  decided  to 
introduce  the  Moss  Charity  Shield  which  will  be  presented  each  year  to  the 
group  raising  the  most  money  for  that  year's  sponsored  charity.  This  year 
the  shield  was  ivon  by  the  Preston  branch 


SB  plan  to 
streamline 
company 

In  a  move  to  streamline  the 
company,  Smithkline  Beecham 
have  made  a  number  of 
organisational  changes. 

Worldwide  commercial 
operations  have  been  reorganised 
into  four  operational  areas, 
covering  Europe;  North  America; 
Japan  and  the  Pacific;  and  the  rest 
of  the  world. 

The  chairman  of  Smithkline 
Beecham  Pharmaceuticals,  Jan 
Leschly,  said  the  changes  will 
improve  the  decision  making 
process  and  enable  the  company 
to  manage  its  diversity  of 
operations  more  effectively. 

The  Europe  operation  will  be 
headed  by  Martyn  Greenacre  as 
chairman,  Europe. 

The  North  America 
operational  area  has  been  formed 
"to  take  greater  commercial 
advantage  of  Canada's  proximity 
to  the  US" ,  and  will  be  under  the 
control  of  Dr  J. P.  Gamier, 
officially  president,  North 
America. 

The  Japan  sector  will  be  run  by 
Dr  Paul  Goddard,  vice  president 
and  director,  Japan  and  Pacific. 
This  operational  area  is  expected 
to  provide  better  focus  and 
management  direction  for  the 
company's  growing  presence  in 
the  Far  East  and  Australia. 

The  operational  area  covering 
the  rest  of  .the  world,  called 
' '  Intercontinental "  by  SB ,  is  to  be 
headed  by  Brad  Wilson  as  director 
and  senior  vice  president. 

The  company  has  also  been 
through  a  restructuring  exercise 
with  its  worldwide  manufacturing 
and  quality  assurance  operation, 
"to  give  a  clearer  definition  of 
roles  and  responsibilities  for  both 
bulk  and  finishing  plants. ' ' 

SB  have  also  strengthened  the 
link  between  its  commercial 
operations  and  R&D,  with  the 
formation  of  a  strategic  product 
development  group  under  the 
leadership  of  Dr  James  Hill ,  and  a 
business  development  and 
strategic  planning  group  headed 
by  Ignace  Goethals. 


Cytoplan 
retail  move 

Cytoplan,  the  dietary  supplement 
manufacturers  and  distributors, 
are  moving  into  the  retail 
pharmacy  sector  after  building  up 
a  £300,000  turnover  business 
selling  by  direct  mail  to  alternative 
health  practitioners.  The  company 
was  formed  18  months  ago  by 
managing  director  Andrew  Wren 
and  US  director  Gary  Lichter. 
"We  were  directors  of  other 
companies  operating  in  the  same 
field  and  thought  we  could  do  it 
better, ' '  Mr  Wren  told  C&D.  Mr 
Wren  was  formerly  a  manager 
with  Healthlink,  and  is  the  son  of 
the  company's  managing  director, 
Dr  Plaskett. 

The  company  says  it  is 
competing  on  the  quality  and 
formulation  of  its  products  —  they 
produce  "high  potency"  products 
said  to  be  stronger  than  standard 
front -of-shop  formulations  though 
less  strong  than  some  of  their 
immediate  competitors.  "People 
are  mega-dosing  —  taking  too 
much  of  some  products, ' '  said  Mr 
Wren;  "We  tell  people  to  take 
less  and  formulate  our  range 
accordingly". 

The  company  also  reckons  to 
be  competitive  on  price:  "A  trade 
discount  of  around  one  third  is 
more  or  less  standard  in  this 
market,  but  we  offer  a  minimum  of 
40  per  cent." 

The  supplements  are 
manufactured  in  the  USA. 
Current  research  includes  an 
investigation  of  a  formulation  for 
osteoporosis. 


COMING  EVENTS 


Practice 
methods 

A  course  for  pharmacists 
considering,  or  actively  involved 
in,  pharmacy  practice  research 
will  be  held  at  the  Chelsea 
Department  of  Pharmacy, 
Manresa  Road,  London  on 
December  14. 

The  course  aims  to  provide 
instruction  on  methods  of  social 
and  psychological  investigation, 
sampling,  survey,  interview  and 
questionnaire. 

The  cost,  £60,  includes 
refreshments.  Details  from 
Russell  Greene  on  071-351  2488. 

Practice 
research 

Pharmacists  wishing  to  attend  the 
pharmacy  practice  research 
conference  are  being  reminded  of 
the  need  to  register. 

Entitled  "Action  in  practice 
research",  the  conference,  held 
jointly  between  the  Department  of 
Health  and  The  Royal  Pharma- 
ceutical Society  will  take  place  on 
February  7-8  at  the  Society's 
headquarters.  Details  from  David 
Townsend  on  071-972  2534. 

Monday,  December  10 

Eastbourne  Branch,  RPSGB. 

Postgraduate   Medical  Centre, 


Eastbourne  District  General  Hospital 
at  8pm.  "A  pharmacist's  guide  to 
hypertension"  by  Dr  Keith  Hine, 
Cuckfield  Hospital. 
Stirling  and  Central  Scottish 
Branch,  RPSGB.  The  Cladham 
Hotel,  Kemper  Avenue,  Falkirk  at 
8pm  (buffet).  "The  work  of  an 
inspector"  by  Sheena  Greig. 

Tuesday,  December  11 

Lanarkshire  Branch,  RPSGB.  Old 

Mill  Hotel,  Motherwell  at  8pm. 
"Eskimoes"  by  Ruth  Stirling. 
Leicestershire  Branch,  RPSGB. 
Postgraduate  Medical  Centre, 
Leicester  Royal  Infirmary,  7.30  for 
8pm.  Trivial  Pursuits  quiz. 
Liverpool  Branch,  RPSGB. 
Liverpool  Medical  Institute,  Mount 
Pleasant,  7.30pm.  "Magic  and 
mystery  through  the  ages. ' ' 
South  East  Metropolitan  Branch, 
RPGSB.  Medical  Centre,  Lewisham 
Hospital,  London  at  8pm.  "The 
current  state-of-the-art  in 
pharmaceutical  education"  by  Dr 
Carina  Livingstone,  Brighton 
Polytechnic. 

Wednesday,  December  12 

Isle  of  Wight  Branch,  RPSGB. 

Postgraduate  Medical  Centre,  St 
Mary's  Hospital,  Newport  at  8pm. 
"Wandering  in  West  Wight"  by  Mr 
R.K.  Pilsbury. 

Thursday,  December  13 

Glasgow  and  West  of  Scotland 
Branch,  RPSGB.  Staff  Club, 
University  of  Strathclyde,  Cathedral 
Street,  Glasgow,  7.30  for  8pm. 
"French  wines"  by  Richard  Paterson, 
master  blender,  Whyte  &  MacKay 
Distillers  Ltd. 

Advance  information 

Loughborough  University 
Training  Group.  "Preparative  and 
process-scale  liquid  chromatography" 
at  Loughborough  University  on 
December  11-14.  Details  from  Joyce 
Motyka  on  0503  222175. 
Joint  Pharmaceutical  Analysis 
Group.  "Contamination  of 
pharmaceutical  products  by  particles 
and  extractives"  at  the  Royal 
Pharmaceutical  Society  on  December 
13  at  10.30am.  Details  from  B.R. 
Matthews  on  071-720  2188. 
National  Association  of  Health 
Authorities  and  Trusts.  "The 
family  doctor  service  and  medical 
manpower"  at  Chapter  House, 
London  on  December  13.  Details  from 
Barbara  Connah  on  021-414  1381. 
The  Society  for  Drug  Research 
"Drugs  for  the  treatment  of  sexual 
dysfunction"  at  St  George's  Hospital 
Medical  School.  Details  from  Barbara 
Cavilla  on  071-5818333. 
Management  Forum.  "European 
veterinary  licensing' '  one  day  meeting 
at  Gloucester  Hotel,  Harrington 
Gardens,  London  on  December  14. 
For  details  call  0483  570099. 
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Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

Benn  Retail  Publications,  Sovereign  Way,  Tollbridge,  Kent  TN9 1RW. 

Tel  Tonbridge  (0732)  364422.  Telex  95132.  Fax:  (0732)  361534 
Ring  Matthew  Corse  Ext  2472  for  further  information 


Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


APPOINTMENTS 


Make  your  mark  with  Numark! 


Director  Designate 


MARKETING  MANAGER 


c.  £30k  +  Car  +  Benefits 


Numark  Management  Ltd  is  the  central  office  of  a 
voluntary  trading  organisation  comprising  fifteen  of  the  UK's 
leading  pharmaceutical  wholesalers,  with  over  2000 
independent  pharmacy  members.  Responsible  for  mar- 
keting services  to  our  wholesale  and  retail  members,  our 
company  recognises  the  importance  of  keeping  abreast  of 
current  trends. 

Having  recently  relocated  to  our  prestigious  new  UK 
headquarters  in  Tamworth,  we  are  seeking  to  appoint  an 
experienced  and  professional  Marketing  Manager/Director 
Designate  who  can  make  a  significant  contribution  to  the 
development  of  our  business. 

Your  key  role  will  be  to  capitalise  on  marketing  and 
revenue  potential,  to  formulate  new  product  strategies  and  to 
control  the  funding  for  our  extensive  marketing  programme. 


Tenacious  and  ambitious  with  an  ability  to  work  through 
others,  you  will  lead  our  established  team  from  the  front  and 
thrive  on  challenge.  Your  track  record  should  ideally  include 
an  understanding  of  the  demands  of  a  retail  environment; 
alternatively  your  experience  could  have  been  gained  at  a 
senior  level  in  FMCG  or  advertising.  Aged  30-35  and  a  good 
man-manager,  you  will  possess  first  class  communication 
and  organisational  skills. 

In  return,  we  offer  a  salary  c.£30k  (rising  to  £35k  on  your 
appointment  to  the  Board)  together  with  a  prestige  2-litre 
car.  pension  and  health  plans  plus  relocation  assistance, 
if  appropriate. 

To  apply,  please  send  a  full  cv  to  Mr.  T.  Norris,  Numark 
Management  Ltd.,  Numark  House,  5/6  Fairway  Court,  Amber 
Close,  Tamworth  Business  Park,  Tamworth,  Staffs  B77  4RP 


iNUMARKjZ 


A  WELL  ESTABLISHED  UK 
MANUFACTURER  SEEKS 

SALES  AGENTS 

FOR  NEWO.T.C.  LINES 
POSITIONS  ARE  AVAILABLE 
THROUGHOUTTHE  UK  WITH  A  VIEW  TO 
PRODUCT  LAUNCH  IN  SPRING  1991 

APPLICATIONS  IN  WRITING  PLEASE  TO 

BOX  C&D  3381 


REPRESENTATIVES  REQl  IRE!) 

Calling  on  retail  chemists  in  all  areas  in  the 
U.K.  and  Ireland. 
Brands  now  establishing  themselves  on  British 
market  —  unique  and  high  quality  dental 
products. 
Commission  available 

Please  write  with  full  C.V.  to 

Janet  Stewart 
Douglas  Bridge  Associates  Ltd 
29  a/b  High  St,  Billingshurst,  W.  Sussex 
Tel:  0403  784781 
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SHOPFITTINGS 


Qualified 
Dispenser 

Stockport 

...focus  vour  abilities  on  professionalism 

You're  a  qualified  dispenser  and  you're 
keen  to  develop.  So  why  not  consider  joining 
Boots. 

Just  think  -  the  chance  to  work  for  a 
really  progressive  retail  company,  superbly 
equipped  dispensaries  offering  plenty  of  variety. 

Plus,  of  course,  an  attractive  salary,  staff 
restaurant,  profit  share  and  generous  staff 
discounts.  We  might  be  a  big  company  but  we 
also  care  that  much  more. 

See  for  yourself.  Please  write  enclosing 
full  c.v.  to:- 
Mrs  W  E  Carter, 

Store  Personnel  &  Training  Officer, 
Boots  The  Chemists  Ltd., 
47-49  Merseyway, 
Stockport 
SK1  1PU. 

An  equal  opportunity  employer 

Boots  The  Chemists  Ltd. 


LABELLING  SYSTEMS 


ORALABEL  PC 


"The  Ultimate  in  pharmacy  systems..." 

Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings  *  Latin  dosages. 

*  Accurate  Interaction  Monitoring 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops.  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


1  1/90 


John  Richard! on 
Computer!  lid 


'  ►  In  Pharmacy  Labelling 
►  In  Auto-order  Stock  Control 
>■  In  Customer  Service 
In  Ongoing  Development 

For  Accurate  and  Reliable  Drag  Interactions  and  Patient  Records 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


EXDR.U 

—  STOREFITTERS 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD,  HEATHFIELD,  DEVON,  TQl  2  6UT 


PRODUCTS  &  SERVICES 


U.S.A. 

VAPORIZERS 

HUMIDIFIERS 

with  air  filter  for 
pure  healthy 
atmosphere 

AGENTS  REQUIRED 

General  Healthcare  Ltd., 

Ill  Blyth  Road 
Hayes,  Middx.  UB3  1DB 
Tel:  081-848  7766/ 
Fax:  081-848  1930/Tlx:  946973 


Simply  the  best 


=    PMR  Pharmacy  Computerised 
L^kyJHtHF  r        H  Labelling  Systems, 

su^uuima  n    Full  Demonstrationi  Jrial 

=         Installation  &  Training 

PHONE  051  298  2233 

for  further  details 
PARK  SYSTEMS  LTD 
6  Vulcan  Street,  Liverpool  L3  7BG 
Fax:  051  298  1689 

Suppliers  of  PMR  Software  to  Boots 
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STOCK  FOR  SALE 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


Plain 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Plain  or  Stock 
PR-Pnnt? 


£35.00  per  box  +  VAT 

26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


 \y  

your"name 


Printed 


VOI  R  NAME 


'1x12       Box  of  50,000  labels 
White  or  Coloured 
Printed  with  your 
name  etc 


£48.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 

DISPENSING  LABELS  ALSO  AVAILABLE 

SPECIAL 
DISCOUNT 

LIMITED 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &DRU 


CALL  0282  5870 1  NOW!! 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
Burnlev,  Lanes 
Tel:  (0282)  58701 


URIMPHARM  LTD 


OUR  EEC  IMPORTED  PHARMACEUTICALS 

★  CAREFULLY  SELECTED  RANGE  OF  PRODUCTS 

★  PRODUCT  LIABILITY  INSURANCE 

★  OUR  OWN  'EEC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

★  DISTRIBUTION  THROUGHOUT  UK 

★  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

★  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

★  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

★  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 

FOR  ANY  ADVICE,  QUERIES,  FORWARD 
PLANNING,  QUOTES  OR  A  PRICE  LIST  CONTACT: 
MERVYN  GREEN  R/SPS 

SPECIAL  DECEMBER  OFFERS 


URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3  1NR. 
TELEPHONE:  081  658  2255 
TELEX:  263832:  FAX:  081  658  8680 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD, 
MANCHESTER  M8  8LQ 
TEL:  061-834 1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF 
FRENCH  AND  ENGLISH 
FRA  GRANCES  AND 
ACCESSORIES. 


E  TESTERS  REQUIRED 

ANY  QUANTITY  •  ANY  BRAND 
ALSO  COSMETIC  AND  SKIN  CARE 
TESTERS/SAMPLES. 
GIFT  WITH  PURCHASE 

ITEMS  NEEDED. 
IMMEDIATE  PAYMENT  ■ 
ABSOLUTE  DISCRETION 
STOCK  OPTION 
TEL:  0276  685898 
FAX:  0276  685083 
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STOCK  FOR  SALE 


GUARANTEED  NEXT  DAY  DELIVERY 
ON  ALL  ORDERS  RECEIVED  BY  MIDDA 

LATE  XMAS  OFFERS 

LIMITED  ON  FIRST  COME  FIRST  SERVED  BASIS 


DistnbutorsofFineFrenchFragran.es               MINIMUM    ORDER    QUANTITY  1 

HREE  PER 

STEM 

CCTCC  /  AllltPD 
to  I  tt  LMULsCn 

nor 

BEAUTIFUL  30ML  EDP  SPRAY 

30.00 

2 1  .00 

ESTEE  30ML  EDP  SPRAY 

1  8.50 

1  2.95 

PRIVATE  PDI  1  FPTIDM  1RMI    FDP  9PRAY 

2 1 .00 

1  4. 50 

CINNABAR  50ML  EDP  SPRAY 

27.00 

18.90 

KNOWING  75ML  EDP  SPRAY 

52.00 

33.80 

ARAMIS  120ML  AFTERSHAVE 

23.00 

13.80 

ARAMIS  900  100ML  AFTERSHAVE 

24.00 

14.40 

YSL 

RSP 

OUR  PRICE 

KOUROS  30ML  EDT  SPRAY 

SPECIAL 

9.95 

OPIUM  60ml  EDT 

32.00 

19.20 

PARIS  75ml  EDT  SPRAY 

28.50 

1  7.95 

JAZZ  100ML  AFTERSHAVE 

19.00 

1  2.95 

"Y"  75ml  EDT  SPRAY 

22.00 

1  1 .00 

RIVE  GAUCHE  100ML  EDT 

SPECIAL 

12.95 

DCD 
ft  Or 

PALOMA  PICASSO  30ML  EDP  SPRAY 

25. 50 

1  5.50 

ANAIS  ANAIS  50ml  EDT  SPRAY 

2  1 .00 

12.95 

LOU  LOU  100ML  EDP  SPRAY 

37.00 

19.90 

CACHAREL  50ML  AFTERSHAVE 

1  5.95 

9.50 

*  STAR  BUYS 

RSP 

OUR  PRICE 

JOY  30ML  EDT 

23.00 

12.95 

FAHRENHEIT  100ml  AFTERSHAVE  SPRAY 

24.50 

13.75 

GUCCI  60ML  AFTERSHAVE 

1  5.25 

7.50 

FENDI  50ML  EDT 

27.00 

1  5.50 

MISS  DIOR  50ML  EDC  SPRAY 

18.00 

10.50 

QUORUM  50ML  EDT  SPRAY 

16.75 

8.95 

PACO  125ML  AFTERSHAVE 

23.75 

1  1 .95 

POLO  50ML  AFTERSHAVE  SPRAY 

18.95 

1  1 .45 

IF  YOU  REQUIRE  FURTHER  INFORMATION  ON  ADDITIONAL  OFFERS 
AVAILABLE  OR  YOU  WOULD  LIKE  A  VISIT  FROM  ONE  OF  OUR  SALES 
REPRESENTATIVES  TO  DISCUSS  YOUR  CHRISTMAS  REQUIREMENTS 
IN  MORE  DETAIL  PLEASE  PHONE  OUR  HOTLINE  (10  LINES) 

0628  810404 
FAX:  0628  810225 

THESE  OFFERS  ARE  IN  ADDITION  TO  ANY  OTHER 
PROMOTIONS  CURRENTLY  AVAILABLE  FROM  A&G  IMPORTS 
VALID  ONLY  -  BETWEEN  10TH-21ST  DECEMBER  1990 

A&G  Imports  Limited 

Unit  11,  Treadaway  Technical  Centre,  Treadaway  Hill,  Loudwater,  High  Wycombe,  Buckinghamshire  HP10  9RS 
Telephone:  (0628)  810404;  Telex:  846901  AND  G;  Fax:  (0628)  810225 
Terms  &  Conditions 

L  A  delivery  charge  of  £5.00  will  be  made  on  all  orders  supplied  under  6.  All  orders  subject  to  availability  —  no  'to  follow'. 

£200  + VAT  7.  Due  to  price  changes  made  by  manufacturers  we  reserve  the  right  to  change 

2.  All  orders  will  be  confirmed  bv  telephone  before  shipment.  prices  stated. 

3.  Payment  strictly  C.O.D.  8.  The  goods  remain  the  property  of  A&G  Imports  Limited  until  payment  is 

4.  All  claims  to  be  made  within  5  days  of  receipt  of  goods.  received  in  full  and  we  reserve  the  right  to  uplift  goods  in  the  event  of 

5.  We  reserve  the  right  to  limit  quantities.  non-payment 


Name 


Address 


Tel.  No. 
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BOUTPEC  E 


President  Linda  Stone  with  the  Lord  Mayor  of  Birmingham 

Trees  planted  to  celebrate 
RPSGB's  150  years 


Ex-PSGB 
president  4th 
in  Paisley 
by-election 

James  Bannerman,  a  past 
president  of  the  Pharmaceutical 
Society  (1974-76),  came  fourth  in 
the  Paisley  North  by-election  last 
week. 

Mr  Bannerman  stood  as  a 
Liberal  Democrat  candidate  in  the 
safe  Labour  seat,  which  was  held 
with  some  45  per  cent  of  the  vote. 
The  Liberal  Democrats  polled  8.3 
per  cent,  down  on  their  general 
election  total  of  15  per  cent. 

"I'm  increasingly  an  enemy  of 
polls  prior  to  elections , ' '  says  Mr 
Bannerman,  expressing  the 
opinion  that  a  newspaper 
prediction  of  3  per  cent  for  his 
party  three  days  before  the  event 
affected  the  result. 

He  also  feels  that  the  removal 
of  Margaret  Thatcher  —  "the 
anti-Thatcher  feeling  in  Scotland  is 
very  strong"  and  the 
Conservative  leadership  contest 
which  overshadowed  the  Paisley 
North  by-election,  helped  the 
Tories  to  come  in  above  the 
Liberal  Democrats  with  some  13 
per  cent.  The  Scottish  National 
Party  was  second,  and  the  Green 
Party  fifth. 

Mr  Bannerman  is  no 
newcomer  to  elections.  He  stood 
for  the  Liberal  Alliance  in  the  1987 
general  election,  and  came  third 
with  some  12,000  votes.  He  was 
also  a  member  of  PSGB  Council 
for  15 years  (1962-82),  but  admits 
to  having  somewhat  lost  touch 
with  current  pharmacy  politics. 

Among  his  many  other 
activities  Mr  Bannerman,  a  local 
councillor  in  the  Strathclyde 
region,  also  runs  his  family 
business  of  12  pharmacies,  and 
enters  half-marathons  with  his 
wife.  Not  surprisingly,  he  says  he 
has  no  time  off.  "It's  a 
compromise;  I  don't  do  enough  of 
anything,"  he  says. 


West  Midland  pharmacists  have 
given  750  trees  to  the  City  of 
Birmingham  to  mark  the  150th 
anniversary  of  the  Royal 
Pharmaceutical  Society  next  year. 

Society  president  Linda  Stone 
presented  the  trees  to  the  Lord 
Mayor  of  Birmingham,  Councillor 
Bernard  Zissman,  who  planted  the 
first  one  at  a  ceremony  attended 
by  40  local  pharmacists  and  their 
children.  Lady  Connie  Perris, 
West     Midlands  Regional 


Lederle  laboratories  (a  division  of 
Cyanamid  Great  Britain  Ltd)  have 
appointed  Tim  Catlett  as  director 
of  general  products  business.  Mr 
Catlett  was  previously  area 
director,  responsible  for  Canada, 
Scandinavia,  and  the  Middle  East. 

Roussel  Laboratories  Ltd  have 
appointed  Jean-Francois  Labbe  as 
managing  director.  He  succeeds 
George  Powderham,  who 
becomes  chairman  of  the  board  of 
directors,  and  is  also  director  of 
Roussel  Uclaf's  North  European 
zone.  Brian  Evans,  formerly 
deputy  managing  director,  has 
transferred  to  Paris  as  director  of 
commercial  development  in  the 
healthcare  division. 


chairman;  secretary  Philip  Crees; 
and  Ann  Cope,  chairman  of  the 
Birmingham  branch,  were  also 
present. 

Mrs  Stone  said:  "It  is 
particularly  appropriate  that  the 
first  event  to  celebrate  this 
milestone  for  the  profession  is 
something  that  will  give  pleasure 
to  the  community  at  large."  Her 
young  daughter  had  commented: 
"Trees  are  like  medicine  for  the 
environment." 


Fine  Fragrances  and  Cosmetics  have 
appointed  Keith  Rockhill  as 
managing  director.  Mr  Rockhill 
was  previously  sales  and 
marketing  director  with  Original 
Additions.  He  replaces  Doug 
Fawcett  who  becomes  chairman 
of  the  group. 

Glaxo  Holdings  Pic  have  appointed 
Mrs  Anne  Armstrong  as  a  non- 
executive director,  with  effect 
from  January  1 ,1991. 

Braun  (UK)  have  appointed  Jon 
Wilson  as  product  manager  for 
shavers  and  clocks,  taking  over 
from  Alan  Sutherland  who  has 
gone  to  Braun's  German 
headquarters  in  Kronberg. 


Industry 
Secretary  at 
NPA  lunch 

The  Trade  and  Industry  Secretary 
Peter  Lilley  visited  the  National 
Pharmaceutical  Association 
headquarters  in  St  Albans,  on 
November  30,  to  host  a 
boardroom  lunch  for  members  of 
the  local  business  community. 

Mr  Lilley,  the  MP  for  St 
Albans,  was  greeted  by  NPA 
chairman  Andrew  Watson  and 
director  Tim  Astill.  Guests  at  the 
lunch  included  local  solicitors, 
bank  managers,  retailers  and 
businessmen. 

Mr  Watson  said:  "It  is  always 
useful  to  talk  informally  to  MPs  — 
especially  when  they  hold 
ministerial  office.  It  was 
particularly  interesting  to  talk  to  a 
cabinet  minister  so  soon  after  the 
change  in  the  party  leadership." 

A  move  for 
Sir  George 

Sir  George  Young,  the  MP  who 
sparked  the  dispensing  doctor 
row  earlier  this  year,  has  been 
involved  in  John  Major's 
ministerial  reshuffle.  He  has  been 
moved  from  the  Whips  office  to  a 
post  as  Minister  of  State  at  the 
Department  of  the  Environment. 

A  noted  opponent  of  the  poll 
tax,  he  rejoins  the  department 
where  he  served  for  five  years. 

Sir  George  spent  four  years  in 
the  political  wilderness  after  being 
regarded  by  Mrs  Thatcher  as 
"too  wet".  He  was  appointed  as 
number  three  at  the  Whip's  office 
in  her  Autumn  reshuffle. 
■  Gillian  Shephard,  MP  for 
Norfolk  South  West,  was 
appointed  to  the  Treasury  as  a 
Minister  of  State.  She  served  as 
Norwich  Health  Authority 
chairman  from  1985-87,  and  as  a 
Mental  Health  Commissioner. 


APPOINTMENTS 
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You'll  rest  easier  this  winter  if  you're  well  stocked  with  Karvol. 


Our  TV  commercial  has  been  so  successful,  it 
has  boosted  our  sales  by  28%  over  the  last  2  years. 

Not  surprisingly,  the  campaign  is  going  to  be 
back  on  air  later  this  year  with  a  £1.1  million  spend. 

The  ad  shows  how  Karvol's  vapours  unblock  a 
child's  nose  helping  him  sleep  more  easily. 

Karvol  is  available  in  packs  of  10  for  new  mums 


to  try  out  and  20's  for  more  confident  mums  who 
already  know  how  effective  it  is. 

If  last  year  is  anything  to  go  by,  the  demand  for 
Karvol  will  be  even  greater. 

So  get  ordering.  After  all  you  don't  want  to  be 
kept  awake  worrying  whether  you've 
stocked  enough. 


Karvol  says  goodnight  to  a  child's  blocked  nose. 


